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Above,  from  left:  KPNX- 
TV  News  Reporter  Tracye 
Hutchins  covers  the  “Battle 
to  Breathe"  project  on  air;  on 
azcentral.com,  people  submit 
questions  about  asthma  and 
have  them  answered  by  a 
doctor;  The  Arizona 
Republic’s  Brahm  Resnik 
reports  business  news  on 
KPNX. 


When  news  breaks  in  Phoenix,  residents  can  turn  to  The  Arizona 

Republic,  www.azcentral.com  or  KPNX-TV  for  the  complete  story.  The 
three  form  a  Gannett-owned  partnership  poised  to  get  information  out  across 
all  three  mediums  every  day. 

Arizona’s  largest  daily  newspaper  teams  with  the  state’s  leading  television 
station  and  top  Web  site  to  provide  up-to-the-minute  news  playing  to  the 
strengths  of  print,  online  and  broadcast. 

•  When  the  Republic  covered  innovative  ways  to  tackle  school  truancy  in 
print,  KPNX  followed  one  student  through  a  novel  in-school  court  program. 
The  teams  co-produced  stories  on  the  decline  of  recess,  teacher  home  visits, 
in-school  health  care  and  Arizona’s  bulging  class  size. 

•  All  three  partnered  on  an  in-depth  series  about  the  316,000  Arizonans 
who  suffer  from  asthma  in  a  state  once  promoted  as  a  haven  for  asthmatics. 
The  newspaper  published  a  five-day  series,  the  Web  site  featured  recorded 
interviews  and  animated  graphics,  and  KPNX  aired  original  stories. 
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•  KPNX’s  stories  are  promoted  in  the  newspaper,  and  vice  versa.  Both  refer 
and  link  to  azcentral.com  sites  daily. 

•  The  Republic’s  broadcast  editor  appears  on  KPNX  with  business  news 
reports  and  news  updates  throughout  the  day. 

•  Republic  Columnist  Dan  Bickley  provided  KPNX  with  coverage  from  the 
Summer  Olympics.  Also,  the  Phoenix  Open  professional  golf  tournament 
included  print  and  broadcast  components. 

•  KPNX  meteorologists  offer  a  seven-day  forecast  on  The  Arizona  Republic’s 
weather  page  and  contribute  expertise  to  the  newspaper’s  weather  package. 

Whether  responding  to  breaking  news,  adding  depth  and  insight  to 
political  coverage,  or  collaborating  on  sports,  the  Phoenix  convergence  leads 
the  way  for  information  companies  in  a  new  media  world. 


Above,  from  left:  Girl 
participates  in  “Battle  to 
Breathe"  project;  Arizona 
Republic’s  front-page  cover¬ 
age  of  the  project;  KPNX 
Producer  Mark  Phillips 
participates  in  a  news 
meeting  at  The  Arizona 
Republic. 
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Identities. 


Our  new  logo  has  distinguished  roots.^ 


PR  Newswire  is  proud  to  put  a  piece  of  our  history  into  a  new  look  for  the  future. 

United  Business  Media,  an  international  communications  corporation,  has  been  our  parent  company 
for  17  years  and  is  now  part  of  our  corporate  identity. 

This  new  logo  reflects  our  unmatched  ability  to  bring  innovation  and  advanced  technology  together  to 
meet  the  needs  of  journalists  worldwide.  All  with  a  distinguished  resource  standing  behind  us. 

As  always,  you  can  rely  on  PR  Newswire  to  provide  valuable  services  to  journalists  at  no  cost,  such  as  a 
media-only  Web  site,  access  to  news  release  and  photo  archives,  audio  and  video  clips,  expert  sources 
and  more.  All  to  help  you  get  your  job  done  quickly,  easily  and  effectively. 

For  more  information,  call  us  at  1-800-387-8448,  or  visit  www.prnmedia.com. 


Advancing  information.  Powering  success.™ 


PRtJ. 


United  Business  Media 
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THE  DIGITAL  DAILY  Newspaper 

carriers  could  be  facing  their  greatest 
threat  ever,  due  to  the  new  generation 
of  digital-deliverv'  technologies  ...  16 
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International  Plaza . 8 
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THE  WHOPS  OF  NEW  YORK 

Now  THAT  THE  NeW  YoRK  DaJLY 
Netc's  has  published  its  four-part, 
12-page  investigative  series  on 
sweatshops,  it  might  be  appropriate  for 
Editor  £5?  Publisher  to  re-e.\amine  its  own 
journalistic  practices  in  its  coverage  of  the 
project  [“Daily  Neu's  scoop  put  in  cooler,” 
July  2,  p.  7]. 

Before  this  series  appeared,  E^P: 

•  Posted  on  its  Web  site  and  printed 
an  article  that  disclosed  the  existence  of 
the  series  and  betrayed  its  timing  to 
competitors; 

•  Used  anom-mous  alleged  newsroom 
sources  to  question  the  editorial  integrit\’ 
of  the  paper; 

•  Called  possible  advertisers  to  ask 
them  to  comment  on  the  possibilitx-  that 
the  unpublished  series  might  have  been 
inappropriately  edited; 

•  Called  editors  and  reporters  at 
the  News  to  grill  them  about  the 
editing  practices  at  the  paper  and  even 
tried  to  smoke  out  information  about  a 
meeting  that  took  place  a  few  hours 
earlier  in  plain  \'iew  in  the  editor  in 
chief’s  office. 

Although  your  reporter  was  explicitly 
told  the  series  w  as  going  to  mn  in  a 
timely  fashion,  he  persisted  in  suggesting 
that  it  had  been  postponed  or,  as  your 
headline  put  it,  “put  in  the  cooler.”  In 
fact,  the  paper  had  just  concluded  a 
major,  five-part  series  on  the  plight  of  the 
New  York  City  schools.  As  soon  as  the 
extended  Fourth  of  July  holiday  w'eekend 
ended,  the  sweatshop  series  ran. 

The  series,  which  did  (amazingly!) 
mention  the  names  of  retailers  and 
designers,  has  already  attracted  favorable 


comment.  It  prompted  a  New  York  State 
assembKvvoman  to  introduce  legislation 
to  step  up  enforcement  of  w'age  and 
labor-practice  rules,  and  a  state  senator 
says  he  will  do  the  same. 

With  the  series  in  print,  the  WTiter, 

Bob  Port,  has  told  inquiring  journalists 
that  he  is  ver\'  happy  with  the  series,  very 
happy  and  comfortable  with  tbe  editing 
process,  and  very  proud  that  the  Daily 
News  has  given  readers  more  information 
on  sweatshops  than  anyone  has  published 
in  more  than  a  decade. 

While  presenting  itself  as  a  watchdog 
of  journalistic  standards,  ££5?Phas  —  in 
this  case,  anjvvay  —  disregarded  them. 

EDWARD  KOSNER 
EDITOR  IN  CHIEF 
Daily  News 
New  York 

REARING  THE  FINE  PRINT 

1AM  W'RITING  TO  CL.\R1F\'  A  POSSIBLE 
misunderstanding  in  your  July  2 
article,  “Newhouse  won’t  give  pink 
slips”  [p.  6]. 

Several  decades  ago.  Advance 
Publications  adopted  a  policy  for  our 
daily  newspapers:  “[N]o  non  represented, 
full-time  employee  will  be  laid  off  due  to 
economic  conditions  or  technological 
change,  as  long  as  the  newspaper 
continues  to  operate." 

This  is  a  firm  commitment  that  has 
existed  for  many  years  and  will  continue 
to  apply  to  our  eligible  employees  in 
tbe  future. 

DONALD  E.  NEWHOUSE 

PRESIDENT 
Advance  Publications 
New  York 


- -  50  YEARS  AGO  - - 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


JULY  14,  1951: 
Circulations  of  U.S.  daily 
newspapers  continue  at  an 
all-time  high,  with  both  evening 
and  morning  papers  showing 
increases  —  2.15%  and  0.96%, 


respectively  —  for  the  six-month 
period  ending  March  31. 1951,  as 
compared  with  the  same  period  a 
year  earlier. 

Baseball  statistics  —  team  stand¬ 


ings,  results,  probable  pitchers, 
etc.  —  are  now  “sponsored”  in 
the  Milwaukee  Sentinel.  The 
four-column  block  of  data 
appears  as  copy  in  ads  run  by 
the  Miller  Brewing  Co. 
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Premium  Online  Sales  Tools 
for  Premium  Online  Revenues 


Our  affiliates  are  already  getting  $95  for  real  estate,  $30  for  vehicle,  $75  for  job  and 
rental,  and  $9.50  for  merchandise  listings  online.  Would  you  like  to  join  them? 


Our  Products 

•  AutoMall  -  the  dealer  showroom 

•  Realty  Mall  -  the  real  estate  gallery 

•  JobMall  -  the  employer  job  fair 

•  Premium  Online  Classifieds  - 
the  searchable  marketplace 
(includes  pictures) 


The  Benefits 

•  fully  managed  solutions  -  we  manage 

the  technology,  vendors  manage  content  SE  " 

•  low  startup  costs 

•  low  risk  revenue  share  model 

iL . .  ■ 

•  unique  niche  solutions 

•  market  and  media  exclusivity 

•  branded  for  you,  runs  from  our  servers  in  a  frame  on  your  site 

•  makes  you  the  destination  of  choice  for  transportation,  real  estate 
and  employment  decisions 

•  auto-aggregation  of  classifieds 

•  additional  monthly  sponsorship  opportunities 

•  up  and  running  and  generating  cash  in  as  little  as  ^ 

24  hours 
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'  ChoOM  On« 


What  You  Get 

•  comprehensive  sales  kits,  training  and  support  for  inside 
and  outside  sales  forces 

•  onsite  “kickstart”  program  to  bond  and  blitz  your 
market  with  your  sales  team 

•  real  time  stats  of  traffic,  listings  and  commissions 

•  secure  e-commerce  -  system  handles  all  transactions  via 
credit  card 


iUvother  reason  to  hst  your  home 

with  a  Realtor 


Real  Estate  (Residential  -  Resale) 


3701  Gohean  PI. 


To  find  out  how  much  our  programs  can  generate  for  your 
paper,  call  or  email  us  today  at  solutions@buyandsellitall.com. 
A  representative  will  contact  you  with  further  details  and  terms, 
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finally  start 
making  money 
with  your  web  site 


buyandsellitall.com 


premium  online  revenue  generating  tools, 


22  La  Rose  Ave.  Unit  8,  Toronto,  Ontario,  Canada  M9P  1 A5  •  Tel:  (416)  249-4049 


www.buyandsellitall.com 
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Every  year,  we  write  the  book. 
What’s  the  story?  Morning  glory  and 
a  pleasant  valley  for  Sunday  editions. 

BY  JOE  STRUPP 

U.S.  NEWSPAPER  INDUSTRY  REACHED 
I  several  milestones  this  year,  according  to  the 


Dyersburg,  Tenn.,  switched  from  morning  to  evening, 
while  28  papers  went  from  p.m.  to  a.m.  Those  new 
morning  papers  included  The  Seattle  Times,  which 
saw  its  daily  circulation  rise  to  225,222  from  218,032 
after  the  change.  The  switch  brought  the  Times 
into  head-to-head  competition  with  its  rival  Seattle 
Post-Intelligencer,  which  lost  daily  circulation,  falling 
to  168,951  from  185,888. 

“There  is  a  real  trend  to  morning  newspaper  read- 


new  2001  Editor  ^  Publisher  International  '  ing,”  said  Seattle  Times  Publisher  Frank  A.  Blethen, 


Year  Book.  Sunday  editions 
across  the  country  are  at  an 
all-time  high,  while,  for  the 
first  time,  morning  dailies 
outnumber  evening  dailies. 
On  the  downside,  however, 
the  number  of  daily  papers 
is  the  lowest  reported  in  any 
of  the  Year  Book’s  81  annual 
editions. 

i^ar  Book  figures 
show  that,  for  the  12  ^  - 
months  ended  Feb.  1, 


2001  Newspaper  Landmarks 

•  Sunday  newspapers  at  all-time  high:  917  ctiiam 


•  More  morning  than  evening  papers  ^ 
for  first  time:  766  vs.  727 

•  But  number  of  dailies  drops  to  new  iow:  1,480* 

the 


months  ended  Feb.  1,  ^  The  Wall  Street  Journal  is 

tbe  number  of  morning  I  nation’s  largest-circulation 

dailies  increased  to  766  ~  "  newspaper:  1.76  million 

from  736,  while  evening  ‘includes  13  “all-day”  dailies  counted  only  once  in  this  total,  while  counted  in 

papers  decreased  to  727  ..  iv^.  o  l 

from  760.  Overall,  U.S. 
dailies  dropped  to  a  record 
low  1,480  from  1,483  the  previous  year, 
with  seven  daily  papers  converting  to  a 
weekly  format  and  four  dailies  added  to 
the  directory.  (In  its  tallies,  the  directory 
includes  13  “all-day”  dailies  that  are  count¬ 
ed  both  as  a.m.  and  p.m.  papers,  but  only 
once  in  the  total.) 

Only  one  paper,  the  State  Gazette  in 


YEAR  BOOK 


—  who  also  pointed  to  grow- 
ing  competition  from 
evening  and  afternoon  TV 
newscasts.  “Peo- 
pie  are  also  read- 
^  ing  fewer  multiple 
^  papers  and  will 
,  ^  choose  the  one  they 

can  get  first,  in  the 
morning.” 

The  Year  Book  also  not¬ 
ed  that  14  dailies  started 
Sunday  editions  in  the 
I  year  ended  Feb.  1,  raising 
the  number  of  Sunday  pa- 
I  pers  to  917,  the  most  since 
E^P  began  charting  this 
data  in  1919.  Among  the 
papers  adding  Sunday 
products  were  Hernando 
(Fla.)  Today,  The  Rockdale 
Citizen  in  Conyers,  Ga.,  and 
The  Sanford  (N.C.)  Herald. 

“More  retailers  want  Sun¬ 
day  ads  and  readers  want  to 
read  them  —  especially  the 
classifieds,”  explained  Rich- 


num 

- 

D.J.&SCRIPPS 
EPS  IK  IN  Q2 

The  advertising 
softness  that 
dampened  newspaper 
results  in  the  second 
quarter  is  expected  to 
persist  in  the  third 
quarter,  predicted 
companies  reporting 
earnings  last  week. 

Dow  Jones  &  Co. 
Inc.  said  it  expects 
third-quarter  earnings 
to  come  in  below 
Wall  Street  estimates 
after  second-quarter 
earnings  per  share 
(EPS)  declined  to  50 
cents,  including 
charges,  from  $1.13 . 
a  year  ago,  as 
revenue  fell  18%. 

The  E.W.  Scripps 
Co.  also  looks  for 
third-quarter  EPS  to 
come  in  below  esti¬ 
mates.  The  company 
said  EPS  declined 
6.6%  to  56  cents  in 
the  second  quarter  as 
weak  advertising  held 
back  its  TV  and 
newspaper  groups. 

-  LUCIA  MOSES 


Without  specify¬ 
ing  tonnage. 
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ard  T.  Rae,  who  is  publisher  of  The  Rockdale  Citizen. 

But  while  more  Sunday  editions  are  in  print,  over¬ 
all  Sunday  circulation  has  dropped  to  59,420,999 
from  59,894,381  in  the  past  year.  Daily  circulation 
also  decreased,  to  55,772,847  from  55,979,332. 

The  Wall  Street  Journal  captured  the  top  cir¬ 
culation  spot  among  daily  papers  with  1,762,751 
copies  sold,  edging  out  USA  Today,  which  boasted 
1,692,666.  Rounding  out  the  top  10  daily  circulation 
papers  were:  The  New  York  Times,  Los  Angeles  Times, 
The  Washington  Post,  New  York  Daily  News,  Chicago 
Tribune,  Mehille,  N.Y.-based  Newsday,  Houston 
Chronicle,  and  The  Dallas  Morning  News.  The  New 
York  Times  took  the  top  circulation  position  for 
Sunday  papers  with  1,682,208  copies  sold. 

The  number  of  joint  operating  agreements  (JOAs) 
dipped  to  12  from  13  in  the  past  year,  the  Year  Book 
reported.  Those  terminating  JOAs  included  the  San 
Francisco  Examiner  and  San  Francisco  Chronicle, 


which  scrapped  their  35-year-old  agreement  after  the 
changed  owners,  and  The  Honolulu  Adver¬ 
tiser  and  Honolulu  Star-Bulletin,  whose  JOA  ceased 
in  March.  The  first  new  JOA  in  more  than  a  decade 
was  created  when  The  Denver  Po.st  and  Denver  Rocky 
Mountain  News  joined  forces. 

The  new  Year  Book  comes  in  three  volumes.  Part  I 
provides  in-depth  listings  for  U.S.,  Canadian,  and  for¬ 
eign  daily  papers,  along  with  daily  newspaper  groups, 
sjTidicates,  news  services,  industry'  associations,  and 
advertising  representatives;  Part  II  includes  data  on 
nondailies  such  as  community  weeklies,  shoppers, 
alternative  papers,  and  ethnic  publications;  and  Part 
III  is  devoted  to  information  about  new'spaper  pro¬ 
fessionals,  w'ith  listings  of  the  titles,  telephone  num¬ 
bers,  and  locations  of  thousands  of  industry  leaders. 

The  Year  Book  is  available  in  print  for  $205  or  on 
CD-ROM  for  $895.  Orders  can  be  placed  by  calling 

(888)  612-7095.  11 


Abitibi-Consolidated 
said  it  will  take  12 
days'  downtime  on 
one  machine  at  its 
mill  in  Grand  Falls, 
Newfoundland, 
starting  Saturday, 
and  halt  production 
for  six  days  on 
another  machine 
at  the  same  mill  in 
early  September. 

The  moves  are  part 
of  the  company’s 
announced  plans 
to  remove  50,000 
metric  tons  from 
the  market  in  the 
third  quarter. 

-JIM  ROSENBERG 


‘Mayhem  on  the  MalV  in  Tampa 


Struggling  with  a 
slowing  economy 
and  time-starved 
readers,  the  broad¬ 
sheet  Belvidere  (III.) 
Daily  Republican  is 
reinventing  itself, 
beginning  Aug.  8, 
as  a  thrice-weekly 
tabloid  called  the 
Boone  County  Ink. 

“It’s  a  big  risk,  but 
we’ve  been  studying 
it  for  a  year,”  said 
President  and 
Associate  Publisher 
Patrick  B.  Mattison. 
He  said  he  hopes  the 
move  to  Wednesday, 
Thursday,  and  Friday 
publication  rebuilds 
circulation,  which 
has  declined  by 
about  900  in  recent 
years  to  around 
4,000. 

-  MARK  FITZGERALD 


marketing  pacts  with 
other  venues,  but  this  is 
its  first  retail  deal. 
Supporting  the  paper’s 
regional  dreams,  the 
mall  expects  to  draw 
shoppers  from  far  away 
W'ith  ritzy  retailers  that 
are  new  to  the  market. 


was  offered  the  same 
deal,  but  called  it  too 
costly  at  about 
$250,000  a  year  in  cash 
and  noncash  outlays. 
(The  Times  said  the  cost 
wasn’t  that  high.) 

Tribune  Marketing 
Communications  Direc- 


M orris  Commu¬ 
nications 

Corp.,  which  owns 
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AUGUST 

11  AA  JA  Annual 
H  Convention, 
Asian  American 
Journalists  Associa¬ 
tion,  Hyatt  Regency 
Embarcadero,  San 
Francisco 


CALENDAR 


16-18 


5-/ 


Inland/ 
Newspaper 
Special  Sections 
Conference,  Inland 
Press  Foundation  and 
Newspaper  Special 
Sections  Network, 
Hotel  Inter¬ 
Continental,  Chicago 


Mid-Atlantic 
NAME  Summer 
Conference,  Mid- 
Atlantic  Newspaper 
Advertising 
Marketing  Executives, 
Carnegie  Hotel, 
Johnson  City,  Tenn. 

r  in  Computer- 

0  I U  Assisted 

Reporting  Boot 
Camp,  National 
Institute  for 
Computer-Assisted 
Reporting,  University 
of  Missouri  School 
of  Journalism, 
Columbia,  Mo. 


18-18 


SABEW  Per¬ 
sonal  Finance 
Conference,  Society 
of  American  Business 
Editors  and  Writers, 
Irvine  Hyatt  Regency 
Hotel,  Irvine,  Calif. 

SEPTEMBER 

n  Jl  SNPAFoun- 
U  1 1  dation  Work¬ 
shop  for  Smaller 
Newspapers,  Southern 
Newspaper  Publishers 
Association  Foun¬ 
dation,  Embassy  Suites 
Hotel  Centennial 
Olympic  Park,  Atlanta 


SNA  Fall 
Publishers’ 

&  Advertising  Direc¬ 
tors’  Conference, 
Suburban  Newspapers 
of  America,  Tremont 
Boston  Hotel,  Boston 

in  ir  NNA  ll6th 
IL  iu  Annual 
Convention,  National 
Newspaper  Associa¬ 
tion,  Hyatt  Regencx", 
Milwaukee 

01  on  AAN  Alter- 
L I  LU  native  Jour¬ 
nalism  Writing 
Workshop,  Associa¬ 
tion  of  Alternative 
Newsweeklies,  North¬ 
western  University 
Medill  School  of  Jour¬ 
nalism,  Evanston,  Ill. 

OCTOBER 

HING  Annual 
Conference, 


International  News¬ 
paper  Group, 
Renaissance  Dallas 
North  Hotel,  Dallas 


4-6 


SPJ  National 
Convention, 
Society  of  Professional 
Journalists, 
Doubletree  Hotel 
Bellevue,  Bellevoie, 
Wash. 

n  10  Visual  Edge 
D  IL  Workshop, 

National  Press 
Photographers 
Association,  Poynter 
Institute  for  Media 
Studies,  St. 
Petersburg,  Fla. 

NOTE:  To  list  events, 
please  e-mail  to 
calendar@  editorand 
publisher.com  or fax 
to  Calendar  Editor 
at  (646)  654-5370. 


New  legal  wave  roils  Salt  Lake 


‘Deseret  News’ to  join  the  frav? 


JOA  partner  wants  to  protect  interests 
in  the  tussle  over  ‘Tribune’  ownership 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

IN  THE  LATEST 
twist  in  the  legal 
WTangle  involving 
Salt  Lake  City’s  jointly 
operated  dailies.  The 
Deseret  News  has  filed  a 
motion  to  become  party 
to  a  lawsuit  between 
The  Salt  Lake  Tribune's 
managers  and  its  past 
and  present  owners. 

The  News,  the  smaller 
of  the  two  papers, 
previously  did  not 
want  to  be  part  of  the 
Salt  Lake  Tribune 


Publishing  Co.’s  action 
in  U.S.  District  Court 
against  its  former  own¬ 
er,  AT&T  Corp.,  and  its 
current  owner,  William 
Dean  Singleton’s 
MediaNews  Group  Inc. 

But  the  News  con¬ 
tends  that  its  49-year- 
old  joint  operating 
agreement  with  the 
Tribune  gives  it  the 
right  to  veto  any  sale 
of  the  Tribune  and  that 
recent  amendments 
in  the  lawsuit  could 
jeopardize  that  right. 

“We  really  tried  to 


stay  out  of 
the  lawsuit,” 

Deseret  News 
Publisher 
Jim  Wall  told 
E&P.  “But 
[the  Tribune 
Publishing 
Co.’s]  ex¬ 
panded  com¬ 
plaint  began 
to  include 
issues  that  have 
implications  on  our 
joint  operating  agree¬ 
ment.  I  don’t  want  to 
be  a  part  of  their  fight, 
but  we’ve  been  forced 
into  it.” 

Tribune  Publishing 
Co.  Chief  Operating 
Officer  Randv  Frisch 


Jim  Wall 

“The  Deseret 
News” 


told  his  pajjer, 
“There  is 
virtually  no 
difference  in 
the  filing 
between  the 
original  and 
the  amended 
complaints.” 

The  two 
papers  are 
also  locking 
horns  over  which 
ownership  will  pick  up 
the  tab  for  the  News' 
plan  to  convert  to 
morning  publication. 
Wall  said  the  flap  has 
put  the  change  in  his 
paper’s  cycle  on  hold 
until  at  least  spring  of 
ne.xt  vear.  11 


36  newspapers  in 
14  states,  has  put 
four  of  its  smaller 
newspapers  on 
the  block  as  part 
of  a  move  to  concen¬ 
trate  its  efforts  in 
several  strategic 
markets. 

The  Augusta,  Ga.- 
based  company  is 
seeking  buyers  for 
The  Newton  (Kan.) 
Kansan,  The  Blue 
Springs  (Mo.)  Exam¬ 
iner,  The  Examiner  in 
Independence,  Mo., 
and  The  Oak  Ridger 
in  Oak  Ridge,  Tenn. 
The  dailies  have  a 
combined  circulation 
of  about  31,000. 

The  chain  recently 
closed  on  the  sale  of 
the  daily  Arkansas 
City  (Kan.)  Traveler  to 
Winfield  Publishing 
Co.  of  Winfield,  Kan. 

-  JOE  STRUPP 

MULTI-AD  ADDS 
IMA6EIIDDADY 

Multi-Ad  Ser¬ 
vices  Inc.  is 
adding  Dynamic 
Graphics  Inc.’s  new 
art  and  photo  service, 
Image  Library,  to  its 
suite  of  ad-building 
offerings  to  news¬ 
paper  ad-sales 
departments. 

Multi-Ad  will  be  the 
exclusive  distributor 
of  Image  Library, 
which  contains  more 
than  20,000  images 
with  an  emphasis  on 
royalty-free  photos 
and  contemporary  art 
preferred  by  metro¬ 
politan  dailies.  Sub¬ 
scription  fees  for  the 
image  library  run 
from  $44  to  $325, 
depending  on  news¬ 
paper  circulation  size. 
-  LUCIA  MOSES 
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S.D.  'Union-Tribune 


troduced  late  last  month 
with  print,  outdoor,  and 
electronic  media  ads 
that  initially  didn’t  even 
name  the  newspaper  — 
uses  the  slogan  “How 
will  you  be  changed?” 
while  showing  people 
from  all  walks  of  life 
experiencing  a  gamut  of 
emotions.  “Consumers 
told  us  they  have  a  much 
more  intimate  relation¬ 
ship  with  the  news¬ 


paper”  than  other  media, 
Mark  said.  “They  drill 
down  deep  and  are 
changed  by  discovery.” 

Union-Tribune  Divi¬ 
sion  Marketing  Director 
Greg  Hogan  said  the 
campaign  will  be  evalu¬ 
ated  at  year’s  end.  “It’s 
gotten  quite  a  buzz 
going,”  he  noted.  “It’s 
not  quite  w'hat  people 
expect  from  a  paper 
that’s  140  years  old.”  11 


stodgy,  conservative 
vehicle  for  new  s,”  said 
Michael  Mark,  president 
of  matthews/mark. 

The  San  Diego-based 
marketing  and  public- 
relations  firm  seeks  to 
recast  the  paper’s  image 
with  a  lively,  emotional, 
and  intentionally 
mysterious  branding 
campaign,  a  first  for 
the  paper. 

The  campaign  —  in¬ 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 

Market  re- 

search  shows 
The  San  Diego 
Union-Tribune  has  a 
phenomenal  99%  recog¬ 
nition  rate  among  San 
Diego  residents.  But 
recognition  included 
some  stereotypes  the  pa¬ 
per  is  looking  to  change. 

“It  came  off  as  solid, 
smart  —  and,  perhaps,  a 


NATIONAL  REPORT 


Saint  Paul  sporting  a  new  look 

Knight  Bidder’s  Smut  Paul  (Minn.)  Pioneer 
Press  unveiled  its  first  redesign  in 
1 1  years  on  July  9.  The  components 
of  the  redesign,  targeted  at  readers 
who  are  in  a  hurry,  were  largely  deter- 
mined  through 
surveys,  focus 
groups,  and 
an  in-paper 
reader  vote  on 
typefaces. 

Like  many 
other  papers,  the 
201,583-week- 
day-circulation 
daily  switched  to 
a  narrower  page 
width  to  curb 


Bigger  they  are,  harder  they  fail 

Business  success  can  have  its  downside, 
as  the  nation’s  alternative  weeklies  are 
discovering.  Profit  and  revenue  growth 
tapered  last  year  as  the  economy  slowed, 
according  to  an  annual  survey  of  members  by 
the  Association  of  Alternative  Newsweeklies. 

AAN’s  mature  metro  papers  showed  the 
biggest  declines,  although  many  of  the 
newer,  smaller  papers  in  the  organization  are 
still  doing  well.  —  LM. 


Print  subscribers  will  receive  free  online 
memberships.  For  nonsubscribers,  the  cost  of 
an  online  membership  is  $8  a  month  or  $60  a 
year.  That  compares  with 
home  delivery  of  the  print 
paper  at  $11.25  a  month. 
A  subscription  by  mail 
costs  $240  a  year. 

—  Carl  Sullivan 


marketplace  =  i 


Kruger  cranks  it  up 

WHILE  OTHERS  TAKE 

downtime,  Kruger 
Inc.  has  restarted  a 
newsprint  machine  at  its 
mill  in  Bromptonville, 

■  Quebec,  thanks  in  part  to  support  from 
a  government  corporation  promoting 
economic  development. 

Shut  down  for  26  days  and  $23  million 
(Canadian)  worth  of  improvements  to  boost 
productivity  and  paper  quality,  it  has  a  new 
headbox,  modernized  forming  section,  and 
upgrades  to  the  drying  section,  calender, 

and  winder.  — Jim  Rosenberg  Newspapers  bought  and  sold 

Dallas-based  American  Consolidated  Media, 
in  divesting  its  Colorado  newspapers, 
sold  the  weekly  Gunnison  Country  Times 
back  to  its  former  co-owner,  Mike  Ritchey, 
in  an  asset  sale. 

Separately,  the  Nebraska-based  Omaha 
World-Herald  Co.  bought  two  Stockton,  Calif.- 
area  monthlies,  Business  Journal  and  Senior 
Lifestyles,  from  Sharon  Calone  to  complement 
The  Record  in  Stockton.  —  LM. 


A  Strategic  return  for  AP’s  Kennedy 

After  a  bit  more  than  a  year  at  The  Wall 
Street  Journal  Online,  James  M.  Kennedy 
is  returning  to  The  Associated  Press  as  director 
of  strategic  planning.  Kennedy,  48,  was  WSJ- 
.com’s  executive  director  of  product  planning. 

Kennedy  served  as  AP’s  business  editor  for 
seven  years  before  leading  the  news  coopera¬ 
tive’s  multimedia  efforts,  beginning  in  1995. 
Under  his  direction,  AP  launched  The  Wire, 
a  Web  news  service  for  AP  members.  — C.S. 


Some  attitude 


mat  you  want. 


Inserted  reader’s  guide 
newsprint  costs,  explains  it  all  July  8. 
although  it  is  adding  pages  and  several  new 
editorial  features.  —  Joel  Da 


Alby  ‘Journal’  plans  for  Net  profit 

IF  YOU  ARE  NOT  A  PRINT  SUBSCRIBER  TO  THE 

Albuquerque  (N.M.)  Journal,  you  can  no 
longer  fully  access  the  newspaper’s  Web  site 
—  unless  you  purchase  an  online-only 
membership.  The  family-owned  paper  made 
the  change  this  month  because  advertising 
alone  isn’t  enough  to  support  the  site. 

The  only  free  sections  of  ABC^ournal.com 
are  news  headlines,  classifieds,  and  other 
advertisements.  To  get  the  full  text  of  a  story, 
one  must  be  a  subscriber. 


‘Journal’  eliminates  16  in  editorial 

The  Wall  Street  Journal  has  laid  off  16 
editorial  employees,  or  3.3%  of  the 
department,  the  first  newsroom  layoffs 
since  last  fall,  when  20  people  were  let  go. 

The  recent  layoffs  were  the  latest  cost¬ 
cutting  measures  taken  by  parent  Dow 
Jones  &  Co.  Inc.  in  response  to  the  slump 
in  advertising  revenue.  —  Lucia  Moses 
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With  everything  that's  been  said  about  online 
editions,  local  portals,  convergence,  and  the 
like,  one  thing  remains  true.  If  it  can't  make 
revenue  -  real,  new  revenue  -  for  your  paper, 
a  "dot  com"  edition  is  a  waste  of  resources. 

TownNews.com  has  more  than  550 
customers  who  are  discovering  that  you  can 
make  money  with  an  online  edition.  Today. 
Without  costing  your  newspaper  advertising 
dollars  or  circulation. 


We're  making  more  money  for 
newspapers  with  Web  sites  that  complement 
content  and  multiply  the  value  for 
advertisers.  That's  the  single  biggest  reason 
TownNews.com  is  growing. 

Take  a  tour  of  our  Web  site  at 
www.townnews.com  or  tour  our  products  at 
http://demosite.townnews.com.  You'll  see  for 
yourself  that  there's  no  cyber-hype  here  - 
just  straight  talk  and  real  solutions. 


TOIMNNl^UtaCOM 


Online  solutions.  Bottom  line  results." 


309-743-0800  •  800-293-9576  •  1521  47th  Ave.,  Moline,  IL  61265 
406-837-5171  •  800-579-6397  •  P.O.  Box  1 744,  Big  Fork,  MT  5991 1 


Operated  by  International  Newspaper  Network,  L.L.C. 


Dirks,  Van  Essen  &  Murray 


ARIZONA 

Clifford  J.  Fewel  to  classified  advertising 
director  of  The  Tribune  in  Mesa  from 
classified  automotive  and  real  estate 
manager  of  the  San  Jose  (Calif.) 
Mercury  News.  Fewel  succeeds  Janet 

DeGeorge. 


CALIFORNIA 
Ray  Steele  Jr.  to  president  and  publisher 
of  The  Fresno  Bee  from  director  of 
corporate  services  for  Bee  parent 
McClatchy  Co.  in  Sacramento.  Steele 
succeeds  J.  Keith  Moyer  (see  “Minnesota’ 
box,  below). 


BY  JAMIE  SANTO 


MASSACHUSETTS 

Martin  Baron 

r  Martin  Baron,  46,  executive  editor  of  The 

M  Herald,  has  been  named  editor  of 

Boston  Globe.  He  succeeds  Matthew 
j  ^  V.  Storin,  58,  editor  of  the  Globe  since 

1993,  who  plans  to  retire  at  the  end  of 
the  month.  Baron  began  his  career  as  a 
Herald  reporter  in  1976,  and  later  held 
editorial  positions  at  the  Los  Angeles 
Times  and  The  New  York  Times  before  rejoining  the  Herald  as  its 
top  editor  in  1999-  Baron  is  E&Fs  2001  Editor  of  the  Year. 


John  Montorio  to  deputy  managing  editor 
for  features  at  the  Los  Angeles  Times 
from  associate  managing  editor  at  The 
New  York  Times. 

Marc  Duvoisin  to  assistant  managing 
editor  from  assistant  managing  editor  for 
enterprise  at  The  Philadelphia  Inquirer. 


FLORIDA 

Tom  Fiedler  to  executive  editor  of  The 
Miami  Herald  from  editor  of  the  editorial 
pages.  Fiedler  succeeds  Martin  Baron 
(see  “Massachusetts”  box,  left). 


ENGLAND 

Andrew  Gowers  to  editor  of  the  Financial 
Times  in  London  from  editor  of 
Financial  Times  Deutschland,  the 
paper’s  German  edition.  Gowers  will 
succeed  Richard  Lambert,  who  will  step 
down  in  September. 


The  ^rk  W^kly 


Board 

under 

fire 


YORK  COUNTY  COAST  STAR 


CORRECTION 

In  “NewsPeople,”  July  2,  p.  10, 
incorrectly  named  Cuilis  L.  Moon’s 
predecessor  as  circulation  director  at 
the  Savannah  (Ga.)  Morning  News. 
Moon  succeeded  Debra  Miller. 


American  Consolidated  Media,  Inc. 

has  agreed  to  sell 

York  County  (ME)  Coast  Star 

(10,964  weekly  circulation) 

York  (ME)  Weekly 

(5.274  weekly  circulation) 
to 

Seacoast  Newspapers 

a  subsidiary  of  Ottaway  Newspapers,  Ine. 

We  are  pleased  to  have  represented 
American  Consolidated  Media,  Inc.  in  this  transaction, 


MINNESOTA 

Minneapolis  from  president 
and  publisher  of  The  Fresno 
(Calif.)  Bee.  Moyer  succeeds 
John  Schueler,  now  publisher 
of  the  Los  Angeles  Daily  News. 


II9  EAST  MARCY  STREET  SUITE  lOO  SANTA  EE,  NM  875OI  TEL:  505.820.2700  FAX:  505.82O.29OO 
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ARE  YOU  GETTING 
MORE  WORK  AND 
FEWER  RESOURCES? 


*  '  ■>  MY  WAV 

£  ■  ■ 

Integrate  your  content  with  the  features  and 
channels  of  our  premier  portal  service 

Develop  or  enhance  your  Web  presence 

Reach  new  audiences  through  new  markets 

Provide  the  modules  that  bring  customers  back 
again  and  again 


Custom  tailor  your  brand  and  content  to 
your  audience 

Provide  targeted  sponsorship  advertising 

Deliver  a  31%  close  rate  on  local  ad  sales  with 
Print  Plus 

Offer  enhanced  Business  Directory  listings 
Supply  e-commerce  solutions 
Syndicate  your  content  to  your  other  websites 
Present  innovative  features  and  more! 
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444  Castro  Street,  Suite  101 
Mountain  View,  CA  94041 
Phone:  650.429.4400 
Fax:  650.429.4500 
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The  latest  statistics  on  minorities  in  TV  newsrooms  prompt  a 
basic  question:  Where’s  the  sense  of  urgency  at  newspapers? 


IN  THEIR  HEART  OF  HEARTS,  DAILY 
newspaper  journalists  tend  to 
regard  their  TV  counterparts  as 
faintly  ridiculous  characters.  To  the 
serious  scribes  of  Ihe  Tattler  or  The  Times, 
all  those  earnest  hairdos  reporting  for 
Action  News  5  or  Eyewitness  News  7  are 
sitting  at  journalism’s  children’s  table. 

Whether  there’s  any  merit  to  that  hoaiy 
stereotype  is  an  argument  for  another  time. 
WTiat  is  beyond  debate  now  is  that  TV  news 
is  doing  a  far  better  job  than  daily  newspa¬ 
pers  in  diversifying  its  newsrooms.  Accord¬ 
ing  to  just-released  statistics 
from  the  Radio-Tele\ision 
News  Directors  Association 
(RTNDA),  journalists  of 
color  hold  21.8%  of  all  jobs 
in  English-language  TV 
newsrooms.  Include 
Spanish-language  stations 
in  the  mix,  imd  the  percent¬ 
age  of  minority  TV  journal¬ 
ists  climbs  to  24.6%. 

By  contrast,  at  a  time  when  30%  of 
Americans  are  black,  Hispanic,  Asian 
American,  or  American  Indian,  the  most 
recent  minority  census  conducted  by  the 
American  Society  of  Newspaper  Editors 
(ASNE)  found  that  people  of  color  held  just 
11.6%  of  daily  newspaper  journalism  jobs. 
Even  that  pathetic  percentage  —  a  decline, 
incidentally,  compared  with  the  year  before 
—  comes  with  a  caveat;  The  survey  was  tak¬ 
en  well  before  newspapers  began  lajing  off 
newsroom  employees  by  the  dozens. 

The  industiy'  goal  of  having  newsrooms 
reflect  the  percentage  of  minorities  in  the 
U.S.  population  seems  farther  away  every 
year,  even  though  ASNE  pushed  the  dead¬ 
line  for  parity  back  to  2025  from  2000. 

So  why  is  the  percentage  of  minority  TV 


journalists  so  much  closer  to  reflecting  1 
America’s  diversity?  Simply  put,  TV  news 
directors  reacted  to  the  racial  upheaval  of 
the  1960s  by  rushing  at  least  a  few  black 
and  brown  faces  onto  the  screen.  To  its 
credit,  TV  has  never  totally  lost  that  sense  ( 
of  urgency,  even  panic.  Newspapers,  on  the 
other  hand,  wasted  the  better  part  of  two 
decades  complacently  prattling  on  about 
the  unavailability  of  “qualified”  candidates.  ' 
It’s  true  the  threat  of  losing  their  federal 
license  makes  broadcasters  far  more  sensi-  | 
five  to  demands  for  diversity.  But  that  alone  ! 

does  not  expl2iin  why  TV  is  I 
doing  so  much  better  than 
radio  newsrooms,  whose 
shrunken  ranks  include 
only  10%  minorities.  And 
in  any  case,  as  National  ! 
Association  of  Black  Jour¬ 
nalists  President  Will 
Sutton  points  out,  news¬ 
papers  with  their  bigger 
newsroom  staffs  have  more  i 
hiring  opportunities  than  TV.  ! 

TV  news  is  hardly  perfect.  Minorities  i 
account  for  just  6.5%  of  news  directors  at  ! 

English-language  stations,  but  9%  of  i 

newspaper  supervisors.  And  though  the  ! 

RTNDA  study  includes  no  hard  numbers  j 
on  retention,  it  suggests  that  TV,  like 
newspapiers,  is  burning  out  minority 
journalists  at  an  unacceptable  rate. 

Without  the  hometown  paper  to  give  j 

them  story  ideas,  most  local  TV  news  shows  j 
would  lean  even  more  heavily  on  crime, 
crashes,  and  conflagrations.  But  news¬ 
papers  —  especially  the  44%  of  dailies  with¬ 
out  a  single  minority  newsroom  employee 
—  should  start  borrowing  something  from 
their  local  TV  news  outlets:  the  sense  of 
urgency  that  makes  diversity  a  reality. 


What’s  beyond 
debate:  'W  news 
is  doing  far  better 
than  daily  papers 
in  diversilSing  its 
newsrooms. 


The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 
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The  Billboard  Redesign 


OURNA 


Home  delivery  of 
your  favorite  paper 
—  every  ad,  every 
article  —  coming  to 
a  screen  near  you  soon! 

BY  WAYNE  ROBINS 


Akron  Beacon  Journal  now  distributes  itself  on  CD 
and  soon  will  offer  copies  via  digital  downloads. 


OME  DELIVERY  HAS  ITS  ADVANTAGES 

—  as  well  as  some  serious  flaws.  A 
newspaper’s  arrival  in  proximity 
to  your  doorstep  often  depends 
on  the  arm  of  a  kid  on  a  bicycle  or  an  adult 
in  a  moving  car  whose  accuracy  may  be  so 
poor  they  couldn’t  even  pitch  middle  relief 
for  the  Tampa  Bay  Devil  Rays. 

Add  the  possibility  of  breakdowns  (from 
the  press  to  the  distributors’  distributor 
caps),  factor  in  soaking  rains  that  return 
newspapers  to  their  original  wood  pulp 
state,  and  it’s  a  wonder  that  the  industry’s 


Bonus  CD  tracks 
-  and  beaming 
papers  far  afield 


Newsstand  and  Cold  North  Wind 
aren’t  the  only  players  in  the  digital 
periodical  publishing  business. 

The  Akron  (Ohio)  Beacon  Journal  is 
planning  a  digital  edition  this  fall  using  its 
own  proprietary  software.  But  it  has 
already  begun  sales  of  the  paper  on  a 
CD-ROM  version  for  25  cents.  The  CD 
contains  the  newspaper,  plus  what  used  to 
be  known  in  the  music  industry  as  “bonus 


tracks.”  In  this  case,  for  example,  while  the 
newspaper  may  only  have  room  for  one 
photo  from  last  night’s  Cleveland  Indians 
game,  the  CD  might  contain  half  a  dozen 
or  more  pictures  of  the  same  game. 

Israel-born  Olive  Soft^v'are  Inc.,  which 
is  digitizing  the  archives  of  the  British 
Museum,  is  talking  to  numerous  papers 
worldwide  about  its  ActivePaper  Daily  and 
ActivePaper  Archive  Web-based  software. 
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NEW  YORK.  MONDAY. 


INSIDb 


“It  may  be  the  missing  link 
of  newspaper  circulation,” 

Arthur  O.  Sulzberger  Jr., 
publisher  of  The  Nexe  York 
r/mcs  and  chairman  of  the 
New  York  Times  Co.,  said  in 
his  keynote  address  at  the 

'  oyy  at  3 

E&P  Interactive  Newspapers  CSSri':  it 

Conference  and  Trade  Show  in 

Dallas  in  Februarj’.  A  few  days 

earlier,  the  Times  Co.  had  Sis  f 

announced  its  purchase  of  a 

minority  stake  in  NewsStand 

Inc.,  a  2-year-old  company  in 

Austin,  Texas,  that  digitizes  a  ^  ''  - 

newspaper  and  distributes  it  \ia  the  \ 

Internet  in  tightly  compressed  files  for  j 

download  to  personal  computers. 

This  fall,  the  Times,  the  same  paper  i 
that’s  so  hard  to  fold  on  a  subw'ay  train 
or  a  crowded  airplane,  will  be  available 
to  subscribers  using  NewsStand  soft¬ 
ware.  “We’re  targeting  October  30  as  the  i 
official  commercial  launch,”  says  Scott  ^ 
Heekin-Canedy,  the  Times'  senior  vice 
president  for  circulation.  “If  the  planets  align 
and  we  can  do  it  earlier,  we  will.” 

‘Times’ for  the  change 

When  The  Neu'  York  Times  scratches, 
the  rest  of  the  newspaper  business  checks 
to  see  if  it  has  poison  ivy.  So  while  many 
companies  are  watching  to  see  if  the  Times' 


A  PARISIAN'S  DAY  ON  THE  MED.  P>(i  S 


IMF.RWTIONAl. 


Serbia  Hands  Over  Mil 


Prototype  of  Newsstand’s  version  of  The  New 
York  Times  and  its  current  version  of  the  IHT 


NewsStand  product  flies  (off  screen),  mam 
others  are  rolling  out  digital  replicas  of 
their  papers  using  different  technologies 
and  formats. 

Three  weeks  ago,  NewsStand  launched 
the  digital  replica  of  the  International 
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Company’s  Silence  Countered 


Safety  Fears  About  Asbestos 


Qiosk.com’s  qMags,  meanwhile,  is  focus¬ 
ing  on  electronic  editions  of  printed  maga¬ 
zines,  using  a  customized  version  of  Adobe 
Acrobat  Reader. 

Also  up  and  running  is  The  Philadelphia 
Inquirer's  new  Internet-delivered  print 
version,  produced  by  NewspaperDirect.  A 
hotel  or  cruise  ship,  for  example,  equipped 
with  NewspaperDirect’s  software,  can 
print  copies  of  newspapers  for  travelers  (or 


locals)  on  demand,  using  ll-by-17-inch 
paper.  Launching  the  service  last  month, 
the  Inquirer  }o\ns  dozens  of  other  papers, 
including  the  AfZa/ifa  Constitution,  The 
Boston  Globe,  and  The  Washington  Times 
in  New'spaperDirect  availability. 

According  to  Inquirer  spokeswoman 
Pamela  Browner  Crawley,  sales  of  the 
NewspaperDirect  edition  are  accepted  by 
the  Audit  Bureau  of  Circulations,  but  the 


newspaper  isn’t  about  to  double  its  ad  rates 
just  yet;  A  quick  look  at  sales  for  one  day 
a  few  weeks  ago  showed  43  purchases  in 
Los  Angeles  (where  the  Lakers  were 
hosting  the  Philadelphia  76ers  in  the 
NBA  championship  finals);  seven  in  St. 
Petersburg,  Russia;  and  one  in  the  Baltic 
nation  of  Estonia.  Perhaps  it  was  a  76ers 
scout,  seeking  a  tall  man  on  the 
playgrounds  of  Tallinn.  —  Wayne  Robins 


noxious  subscriber  retention  rate  isn’t 
lower  than  it  already  is. 

And  how'  has  the  newspaper  industiy 
rewarded  its  loyal  customer  base  these  past 
few  years?  By  giving  much  of  its  content 
away  free  to  any  troll  with  a  computer, 
modem,  and  Internet  service  provider. 

Folks,  there’s  something  terribly 
wrong  with  this  picture.  But  that  may  be 
all  about  to  change.  Coming  soon  to  a 
computer  screen  nearer,  probably,  than 
your  front  stoop  is  your  daily  newspaper, 
in  its  entirety.  Only  difference:  it’ll  be  on 
screen,  not  on  paper. 

It  won’t  be  an  HTML  (hyperte,xt 
markup  language)  version  of  the  “Daily 
Bugle,”  nor  a  free  hit-or-miss  dot-com 
edition  missing  many  items,  features, 
and  photos.  And  don’t  look  for  those 
beloved-by-so-few  banner  ads.  It  will  be 
the  “Daily  Bugle”  itself:  its  entire  contents, 
including  adv  ertising,  the  classified 
section,  and  even  headline  bloopers  if  the 
copy  desk’s  overworked. 

And  oh  yes:  People  will  have  to  pay  for 
it,  and  chances  are  they  will  be  counted  as 
paid  subscribers  by  the  Audit  Bureau  of 
Circulations  (ABC). 

The  second  act  in  the  life  of  the  online 
newspaper  is  about  to  begin.  Call  it 
Digital  Deliverv’  Daily  (Di  De  Da)  —  and 
if  it  works,  you  might  be  able  to  hum  the 
tune  right  out  of  the  recession:  Di  De  Da! 


Ihimibnaih 


Todav's  Advf  til 


Bookmarks 


Herald  Tribune,  the  Paris-based  daily 
co-owned  by  the  New  York  Times  Co. 
and  the  Washington  Post  Co. 

Smaller  dailies  are  getting  into  the 
digital-deliveiy'  action  as  well.  The 
Sandusky  (Ohio)  Register,  located  in 
the  popular  resort  and  manufacturing 
community,  plans  to  have  its  award¬ 
winning  paper  fully  digitized  Oct.  1, 

“and  will  begin  charging  by  December  1,” 
according  to  Publisher  Jim  Hofmann. 

“We  developed  our  own  software  and 
are  utilizing  our  existing  equipment,” 
Hofmann  says.  “We  always  try  to  stay 
on  the  threshold  of  new  and  upcoming 
things.  Our  concern  is  that  we’re 
wondering  what  the  criteria  will  be,  what 
will  satisfy  the  [ABC].  In  the  absence  of 


that,  we’re  moving  forward  and  antici¬ 
pating  we’ll  meet  that  criteria.” 

Not  coincidentally,  this  burgeoning 
technology  will  be  on  the  agendas  of  an 
ABC  meeting  this  month  in  Pebble  Beach, 
Calif.,  and  its  annual  conference  in 
November  in  Bal  Harbour,  Fla. 

The  ABC  board  “will  decide  policy  on 
how  to  audit  electronic  editions,”  says 
Laura  Hagensick,  corporate  communi¬ 
cations  manager  for  the  Schaumburg,  111.- 
based  organization.  “Since  the  board  is 
made  up  of  our  members  and  they  make 
the  decisions,  we  don’t  talk  about  the 
decisions  until  they’re  final.” 

Hagensick  did  read  aloud  a  statement 
that  describes  ABC  specifications  as  they 
stand  at  this  moment,  “Electronic  editions 


;  can  be  claimed  as  paid  circulation  and 
identified  as  electronic  editions  in  the 
reporting  zone  where  copies  are  sold,  pro¬ 
viding  that  ABC  pricing  rules  are  met.” 

The  importance  of  paid  circulation 
for  this  format  is  underlined  by  the 
fact  that  at  The  New  York  Times,  it  is 
circulation  chief  Heekin-Canedy  driving 
the  project  —  not  executives  from  the 
digital  or  online  division. 

“I’m  responsible  for  the  circulation  of 
i  The  New  York  Times,  and  this  is  another 
i  way  for  us  to  get  subscribers  and  readers,” 
he  says.  “If  they  are  countable  for  ABC 
purposes,  then  they  are  of  certified  value 
to  our  advertisers.” 

Cost  and  subscription  packages  are 
'  yet  to  be  determined.  The  Sandusky 


The  interactive  newspaper  of  tomorrow,  as  it  appears  today  via  Akron  Beacon  Journal  CD-ROM:  But  will  it  click  with  readers? 
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View  the  paper  at  various  sizes. 


C  hck  on  an> 
Jicadiuie. 


directly  to 
the  ne\vs  slon’ 


go  directly  to 
the  ad. 


Background  you  can  bank  on... 


For  years,  you've  trusted  us  to  be  your  source  on 
everything  from  cars  to  homes,  frozen  pipes  to 
dog  bites.  Now,  with  State  Farm  Bank,  we  can 
help  you  inform  your  audience  about  a  variety  of 
financial  services,  such  as: 


Deposit  products 
Money  market  accounts 


•  Home  Mortgages 

•  CDs 


State  Farm  Bank  •  Home  Office:  Bloomington,  Illinois 


Visit  statefarm.com™ 
itnSR  or,  call  State  Farm 
Media  Relations  at 
pgjjg  (309)  766-3635. 
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EWSWEEKLY 

^ARDS 


CONGRATULATIONS  TO  THIS  YEAR’S  FIRST-PLACE  WINNERS 

The  first  name  is  the  first-place  winner  for  papers  with  a  circulation  above  54,000. 
The  second  name  is  for  papers  with  a  circulation  below  54,000. 

For  a  comp)ete  list  of  winners  contact  www.aan.org. 
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Kent  Williams 
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COVER  DESIGN 
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Godfrey  Cheshire 

INDEPENDENT  WEEKLY 
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GAMBIT  WEEKLY 


MEDIA  REPORTING 
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EDITORIAL  LAYOUT 
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Michael  King 

THE  TEXAS  OBSERVER 
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CARTOON 
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NEWS  STORY 
Multiple  Authors 
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COLUMN 

Rick  Barrs 
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Mara  Leveritt 

ARKANSAS  TIMES 


Nate  Blakeslee 

THE  TEXAS  OBSERVER 


Andrei  Codrescu 

GAMBIT  WEEKLY 


ILLUSTRATION 
Dana  Collins 
LA  WEEKLY 


PHOTO  JOURNALISM 
Kass  Mencher 
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COLUMN-POUTICAL 

COMMENTARY 


Don  Keller 

ARTVOICE 


Chad  Harder 
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/?fg7sfe/-’s  Hofmann  believes  print  sub-  i  them  on  a  different  plane  atmosphere  of  Newcastle  upon 

scribers  will  get  the  new'  digital  edition  i  altogether,”  says  Stuart  Garner,  Tyne,  England,  wasn’t  sure  he 

free,  and  hopes  to  build  circulation  by  i  chairman  and  CEO  of  News-  wanted  to  run  another  news¬ 
charging  an  ABC-appropriate  fee  to  Stand.  He  was  first  approached  H  .  .  <1^  9  paper  company.  A  venture 

those  w'ho  don’t  currently  get  the  paper.  by  NewsStand  founder  Tracey  capitalist  intermediary  set  up  a 

Jones  in  January  1999  as  a  po-  meeting  in  New  York  betw  een 

Money  for  something  tential  customer.  Garner,  then  Garner  and  some  NewsStand 

What  this  means  for  the  future  of  CEO  of  Thomson  Newspapers,  executives  for  a  demonstration, 

current  versions  of  new'spapers  on  the  was  immersed  in  that  compa-  “In  about  five  minutes,  I 

Web  is  up  in  the  air.  But  if  digital  ny’s  shocking  endgame:  the  sad  digital  thought,  This  is  the  answer  to 

delivery  clicks  with  subscribers,  it’s  hard  responsibility  for  selling  almost  the  maiden’s  prayer,”’  Garner 

to  imagine  new'spapers  continuing  to  every  single  newspaper  in  what  was  once  says.  “It  hit  me  between  tbe  eyes.” 

offer  full  content  on  revenue-draining  one  of  North  America’s  largest  chains.  Here’s  how  it  works:  Every  day  you  get 

free  Web  sites  in  the  years  to  come.  After  the  sale.  Garner,  who  had  started  your  newspaper  downloaded  to  your 

“It  struck  me  that  this  could  alter  the  his  career  30  years  ago  covering  bucket-  computer.  Using  the  free  proprietary 

business  model  for  newspapers  and  put  of-blood  crimes  in  the  “Dodge  City”  NewsStand  Reader  software  to  open  the 

compressed  file,  the  front  page  appears 
on  your  screen.  You  can  click  to  magnify 
text,  click  to  turn  pages  or  go  directly  to 
a  jump  page,  and  click  to  move  instanta¬ 
neously  to  different  sections  of  the  paper 
(say,  from  “Arts”  to  “Sports”). 

What  NewsStand  and  other  digital- 
delivery  systems  also  offer  is  an  element 
of  interactivity  with  advertising.  Print  ads 
can  be  linked  to  advertisers’  Web  sites.  A 
print  ad  for  Volksw'agen,  for  example, 
could  offer  a  full-action  video  with  one 
click,  links  to  local  dealers,  and  even 
online  transactions. 

Looking  at  it  through  the  eyes  of  a  pub¬ 
lisher,  Garner  saw  immediate  advantages 
for  a  newspaper  in  three  categories:  cost 
savings,  customer  service,  and  revenue 
growth.  Here’s  the  way  he  spells  it  out. 

Cost  savings.  “Newsprint  is  the 
second  biggest  item  of  expenditure  [after 
personnel],”  Garner  says.  “And  the  cost  of 
deliveiy,  given  the  size  of  the  U.S.,  is  a 
veiy  big  number.  So  every  new  subscriber 
is  a  more  profitable  subscriber.” 

Customer  service.  “[Poor]  customer 
service  remains  one  of  the  main  reasons 
newspapers  have  50%  chum. ...  That  is  a 
lot  of  customers  you  are  pissing  off,  and  you 
can’t  afford  it.”  Damaged  newspapers  and 
delinquent  deliveries  cause  reader  rage. 

Revenue  growth.  Garner  says,  “A  lot  of 
publishers  just  can’t  get  their  newspapers 
to  where  their  customers  are.”  In  the  last 
few  years,  many  newspapers  have  cur¬ 
tailed  distribution  to  the  more  remote 
regions  of  their  realms  because  the  cost  of 
deliverv'  wasn’t  justified  by  the  circulation. 

It  may  be  easy  to  forget  while  driving 
on,  say.  New  Jersey’s  impossibly  slow  and 
crowded  Interstate  80,  but  this  is  still  a  big 
country  with  a  lot  of  empty  spaces  outside 
the  reach  of  suburban  gridlock.  “There  are 
20,000  to  30,000  subscription  orders  we 
can’t  fulfill  because  of  geographic  limita¬ 
tions,”  The  New  York  Times  Heekin- 
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KAISER 

FAMILY 

FOUNDATION 


Announces 

THE  KAISER  MEDIA 
EELLOWS  IN  HEALTH 
EOR  2001 


Six  journalists  have  been  selected  as  2001  Kaiser  Media  Fellows: 

Raney  Aronson,  (ield/.issoi  i.ite  proiliu  er,  ABC  Neus,  New  York  Ciry 
Projecr:  Alrernarive  ineilii  ine. 

Bob  Davis,  medical  and  sciei^ce  writer,  USA  Today 

Project:  Variations  in  the  nation's  emergency  medical  systems  and  their  impacts  on 
survival  rates. 

Don  Finley,  science,  medicine,  and  environment  editor.  The  Sun  Antonio  Express-News 
Project:  Obesity  in  the  U.S. 

Merrill  Goozner,  freelance  journalist  and  associate  professor  ot  journalism. 

New  York  I  Iniversity 

Project:  The  sources  anil  costs  ol  pharmaceutical  innovation. 

Andrew  Julien,  health/ medical  writer.  The  Hartford  Courant 

Project:  The  intluence  ol  .social  and  economic  forces  on  children's  health. 

Andy  Miller,  health  care  business  reporter.  The  Atlanta  Journal-Constitution 

Project:  Indoor  air  quality  and  its  ellects  on  health  in  the  home  and  workplace. 

In  2002,  the  Kaiser  Media  Fellowships  Program  will  again  award  up  to  six  fellowships  to  print, 
television  and  radio  journalists  and  editors  interested  in  health  policy,  health  care  financing 
and  public  health  issues.  Inlormation  about  the  2002  program  will  be  available  shortly,  with 
applications  due  in  March  2002.  The  aim  is  to  provide  journalists  with  a  highly  flexible  range 
of  opportunities  to  pursue  individual  projects,  combined  with  group  briefings  and  site  visits 
on  a  wide  range  ot  health  and  social  policy  issues. 

For  more  information,  or  to  apply  tor  the  2002  awards,  visit  our  website  at  www.kff.org;  or 
write/  e-mail: 

Penny  Duckham 

Executive  Director  of  the  Kaiser  Media  Fellowships  Program 

Kaiser  Family  Foundation 

2400  Sand  Hill  Road 

Menlo  Park,  CA  94025 

Email:  pduckham@kff.org. 


The  Kai.set  Family  Fixiiulatiim  i.s  an  inilepenilent  health  care  foimilarion  and  is  not  affiliated  with  Kai.ser 
Permanente  or  Kai.ser  Industries. 
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We  love  paperwork. 


Because  to  us,  delivering  the  industry's 
most  reliable,  flexible  and  cost-effective 
newsprint  solutions  is  anything  but  work. 


Our  unique  position  in  the  industry  enables  us  to 
manage  the  production,  purchase  and  sale  of 
newsprint  from  the  mill  to  the  market  —  so  you  can 
feel  secure  about  your  supply.  We  provide  you 
with  price  alternatives  tailored  to  your  individual 
business  needs. 


At  Enron,  it's  not  just  our  job  to  deliver  the  best 
prices  and  service  in  the  newsprint  industry. 
It's  our  pleasure. 

For  more  information,  please  !!intact  us 
at  1-888-367-6641  or  visit  ^Clickpapercom 


I 


AP's  Premier 
Web  Nerws  Service 


The  Associated  Press’  premier 
news  wire  for  the  Web,  AP  Online, 
is  now  available  in  XML.  It’s  a 
format  that  makes  it  easier  to  create 
rich  multimedia  news  packages  and 
real-time  Internet  delivery  for  your 
Web  site. 

XML  AP  Online  is  made  possible 
by  a  new  AP  Internet-based  delivery 
system  for  transmitting  news  called 
News  Server  Internet  Delivery. 

News  Server  Internet  Delivery 
provides  real-time  transmission  of 
text,  photos,  audio  and  video  in 
Web-ready  formats,  employing 
news  server  technology,  which  is 
a  popular  transmission  protocol. 

XML  AP  Online  is  the  Internet- 
delivered  version  of  AP's  principal 
text  service  for  Web  sites,  the  first 
of  several  AP  Web-ready  services  to 
be  transmitted  by  the  News  Server 
Internet  Delivery. 

Web-ready  photos  and  Web-ready 
audio  and  other  AP  Digital  services 
will  be  rolled  out  on  the  new 
delivery  platform  through  2001. 

More  content.  More  value. 


Ap 


Associated  Press 

www.ap.org 


Canedy  says.  “Home  deliveiy  is  the  best 
example,  but  even  retail,  putting  papers  on  j 
a  plane,  to  a  truck,  to  a  dealer  in  a  market 
in  a  timely  fashion  is  very  difficult.” 

He  cites  as  an  example  North  Carolina’s  ! 
Research  Triangle,  with  its  concentration  j 
of  universities  and  high-tech  businesses 
that  should  have  long  been  a  circulation 
bull’s-eye  for  the  Times'  National  Edition.  ' 

“Home  delivery  of  The  New  York  Times  i 
only  became  available  in  the  Research 
Triangle  in  February  2000,”  Heekin- 
Canedy  says,  because  of  those  logistical 
difficulties.  “Inside  a  week’s  time,  we  went 
from  selling  zero  to  1,000  copies  daily  and 
1,500  copies  on  Sunday.” 

Scratching  the  niche 

How  much  circulation  can 
digital  delivery'  deliver?  No 
one  is  saying  the  wheel  is 
being  reinvented,  or,  more 
precisely,  that  newsprint,  ink, 
printing  presses,  trucks, 
delivery  personnel,  and  other 
remnants  of  this  Industrial 
Age  industry  are  going  kaput. 

“We  don’t  have  a  target 
number,”  says  Heekin-Canedy  of  the 
Times.  “Our  expectation  is  that  it  will 
start  out  as  a  niche  product.”  The  Times 
does  have  target  demographics  it  hopes 
to  reach  with  its  NewsStand  product. 
“Business  travelers,  mail  subscribers, 
people  who  can’t  get  the  the  paper  easily,”  j 
he  says.  “And  college  students.  Those  are 
examples  of  the  market  segments  we 
think  are  prime  targets  for  the  News- 
Stand  edition.” 

And  yet  the  Times,  in  its  continuing 
march  to  being  a  full-saturation  national 
newspaper,  isn’t  putting  all  of  its 
circulation  eggs  in  the  NewsStand  basket. 

On  July  9,  the  paper  added  Princeton, 
Minn.,  as  a  printing  site  for  its  National 
Edition,  allowing  for  seven-day  delivery 
in  Mankato  and  Sunday  home  delivery  ! 

in  the  burgs  of  St.  Cloud  and  Fairbault. 
Within  the  next  year,  the  paper 
announced  July  2,  the  Times  will  add 
press  runs  in  Ann  Arbor,  Mich.,  and 
Columbia,  Mo.,  bringing  to  18  the 
number  of  sites  printing  the  National 
Edition,  which  vvill  be  available  for  home 
delivery  in  200  markets  —  up  from  58  | 

four  years  ago.  i 

Among  those  who  will  still  need  the 
bulky  print  newspaper  delivered  no  mat-  i 
ter  what  happens  with  digital  delivery  are  j 
the  legions  of  discerning,  highly  educated, 
media-sawy  Apple  Macintosh  computer 
users.  NewsStand  has  only  a  Microsoft 


Windows  PC  server  in  operation.  Even 
the  Akron  (Ohio)  Beacon  JoumaFs 
newspaper-on-CD-ROM  requires  Win¬ 
dows  9x/NT/2000  (see  sidebar,  p.  16). 

Olive  Software  Inc.  is  a  company  with 
Israeli  roots  and  a  well-regarded  digital- 
delivery  product  that  also  has  a  compati¬ 
bility  problem.  At  least  temporarily,  it 
requires  Microsoft’s  Internet  Explorer 
Web  browser:  It  won’t  work  with  AOL 
Time  Warner  Inc.’s  Netscape  Communi¬ 
cator  (see  story,  p.  27). 

As  for  NewsStand  and  its  Mac  issue, 
Stuart  Garner  says:  “We  are  looking  at 
that  at  the  moment. ...  We  recognized 
the  issue,  and  like  everything  else  you 
need  to  deal  with  it.” 

Specific  technologies  aside, 
curiosity  about  deliver>'  of 
digital  dailies  is  such  that 
companies  with  kindred 
technologies  are  being  brought 
into  the  competition.  Cold 
North  Wind,  headquartered  in 
Ottawa,  has  grown  quickly  as  a 
digitizer  of  newspaper  archives. 
In  digitizing  the  archives  of  The 
Toronto  Star,  dating  back  to 
1892,  and  putting  the  New  York  Post’s  200 
years  of  history  online.  Cold  North  Wind 
so  far  has  been  more  concerned  with 
yesterday’s  news  than  today’s. 

According  to  Cold  North  Wind’s 
founder  and  CEO  Bob  Huggins,  his 
company’s  technology  —  the  ability  to 
offer  up  the  pages  of  newspaper  without  a 
lot  of  downloading,  in  very  small  file  sizes, 
and  requiring  a  minimal  amount  of  tech¬ 
nological  know-how  on  the  client’s  end  — 
has  caused  his  archive  customers,  which 
now  include  the  National  Newspaper 
Association,  to  discuss  digitizing  their 
dailies  for  current  consumption. 

Though  not  yet  in  the  fray,  Huggins  is 
among  the  many  in  the  industry  carefully 
watching  The  New  York  Times/News- 
Stand  deal.  “It’s  a  bold  move  for  the 
Times,”  he  says,  “and  I  think  it  will  fill 
some  of  a  window  that  needs  to  be  filled. 

I  am  a  proponent  of  evolution,  not 
revolution.  Does  it  change  newspapers, 
fundamentally,  in  terms  of  production 
and  distribution?  No.  But  it  appears  to 
enable  papers  to  have  a  much  broader 
reach  than  they  do  now. 

“It  won’t  be  a  matter  of  the  entire 
business  changing  in  six  months,”  he 
predicts.  “It’s  just  that  we’re  monetizing 
assets  they  didn’t  have  before,  and  that’s 
the  business  solution  of  what  we  do:  An 
image-based  daily  version  of  the  newspa¬ 
per  is  just  that  solution,  just  that  asset.”  II 


Heekin-Canedy  eyes 
circ  for  tomorrow. 
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NICK  GUNDERSON/SEATTLE  NEWS  BUREAU 


Focus  ON 


printing,  circulation,  and  advertising  sales. 

Although  neither  paper  was  forced  to 
interrupt  its  publishing  schedule,  both 
were  given  away  free  at  newsstands  and  \ia 
home  delivery  during  the  walkout,  costing 
management  millions  in  lost  circulation 
revenue.  After  the  settlement  in  Januaiy, 
each  morning  papers  newsstand  price  was 
slashed  to  25  cents  from  50  cents  to  placate 
readers  put  ofFby  the  strike. 

“The  strike  was  very’  damaging  to  our 
financial  situation,”  said  Kerry 
Coughlin,  a  representative  for  the 
Times  who  noted  that  the  labor 
*  -  *  J  dispute  took  place  at  the  same  time 
^  «  the  national  advertising  slowdowTi 

S  S  ”  a  hit  the  newspaf)er  industry. 

Coughlin  said  the  local  economy 
j  is  holding  steady,  despite  Seattle- 
based  Boeing’s  recent  decision  to 
move  its  headquarters  to  Chicago,  relocat¬ 
ing  200  to  300  managers.  The  aerospace 
giant’s  plants,  which  employ  thousands  in 
the  Seattle  area,  are  staying  put. 

As  a  result  of  the  strike  and  the  ad  slump, 
the  Blethen 
famUy  has 
made  some 

cost-cutting  I  3 

moves  I  m  1 1 1 1 

eliminating 

a  total  of 300  to  400  positions.  The 
downsizing  is  expected  to  include  about  30 
layoff’s,  along  with  voluntary  separation  and 
early-retirement  packages,  a  hiring  freeze, 
and  attrition,  Coughlin  said.  The  most 
recent  layoffs  took  effect  July  9,  'vith  the 
elimination  of  21  positions  compamvride, 
seven  of  them  in  editorial. 

During  the  strike,  the  Times  eliminated 
three  of  its  four  zoned  editions,  publishing 
only  its  “Metro”  edition.  The  elimination  of 
the  “North”  and  “South”  zoned  editions  has 
hurt  smaller  advertisers  who  cannot  afford 
the  full-run  Times  or  who  only  wanted  to 
target  those  specific  areas,  as  well  as  readers 
who  bought  those  editions  for  community- 
specific  news,  Coughlin  said. 

In  May,  however,  the  paper  revived  its 


liiiiiiiii: 


Given  Seattle’s  history,  its  most  famous  landmark  should  have  been  named  the  Aerospace  Needle. 

Boeing  down  the  road 


Seattle's  newspapers  have  had  striking  differences,  but  still 
dominate  one  of  the  country’s  most  'sophisticated'  markets 


BY  EILEEN  DAVIS  HUDSON  AND  JOEL  DAVIS 

Baseball  fans  in  Seattle  are  enjoying  a  year  to 
remember.  The  hometown  Mariners  are  feasting  on 
their  opponents  in  the  American  League,  running 
up  one  of  the  best  first-half  records  ever.  Last  Tuesday, 
the  Mariners’  Safeco  Field  hosted  the  sport’s  annual 
showcase,  the  All-Star  Game.  And  a  $430-million,  72,000-square- 
foot  football  and  soccer  stadium  and  exhibition  center  is  under 
construction  to  replace  the  recently  imploded  Kingdome. 

Besides  the  Mariners’  fast  start  and  the  trolled  by  the  Blethen  family.  The 

Kingdome’s  demise,  the  biggest  story  in  Hearst  Corp.-owned  P-I  w'as  hit  even 

Seattle  media  this  year  has  been  the  harder:  About  160  of  its  185  staffers 

continuing  fallout  from  the  lengthy  strikes  were  involved  in  the  walkout. 

2A  The  Seattle  Times  Seattle  Post-  The  staff  of  the  P-/ (weekday 

Intelligencer  (P-T),  which  are  published  circulation  168,951)  is  primarily  edito- 

under  a  joint  operating  agreement.  rial;  the  larger  Times  (weekday  circu- 

About  750  of 2,500  workers  went  on  lation  225,222)  handles  all  business 

strike  last  November  at  the  Times,  con-  functions  for  both  papers,  including 


AD  SPENDING  BY  MEDIA  SEAITLE 
Mi  dollars  ara  in  thousands  (000) 

JAN.-DEC.  2000  JAN.-DEC.  1999 

Newspaper  $295,477.23  $314,521.18 

Spot  TV  $389,015.06  $314,509.53 

National  Spot  Radio  $65,818.32  $57,996.63 

Outdoor  $6,513.44  $21,209.92 

Total  $756,824.06  $708,237.26 

Source.  Competitive  Media  Reporting 
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“Eastside”  edition,  which  serves  a  large  area 
east  of  Lake  Washington  that  includes  the 
communities  of  Redmond  (home  of  the 
Microsoft  Corp.)  and  Bellevue.  Also  in  May, 
the  Times  brought  back  a  Sunday  bulldog 
edition  published  on  Saturdays  with  ad 
inserts  and  feature  stories  that  was  not 
produced  during  the  strike. 

While  there  have  been  no  layoffs  at  the 
P-I,  that  possibilit}'  cannot  be  ruled  out, 
said  spokesman  John  Joly.  “The  strike  was 
a  painful  time  for  us,”  he  said. 

Meanwhile,  speculation  continues  to 
swirl  about  a  possible  sale  of  the  Times. 
Knight  Bidder,  a  minority  owner  of  the 
Times  since  the  1950s  (and  controller  of  a 
49.5%  stake  in  the  paper),  last  October 
made  an  unsuccessful  offer  of  $750  million 
to  buy  out  the  Blethens’  50.5%  interest. 
Hearst  has  right  of  first  purchase  should 
the  Blethens  decide  to  sell 
their  stake  in  the  Times. 

“We’re  not  interested  in 
selling,”  said  Coughlin. 

“The  fourth  generation 
[of  the]  family  is  running 
the  paper  now',  and  the 
fifth  generation  is  getting 
involved  and  fully 
committed  to  continuing.” 

Tacoma 

In  nearby  Tacoma,  Mc- 
Clatchy  Co.  owns  The  News 
Tribune,  the  third-largest 
newspaper  in  the  state  of 
Washington  (daily  circula¬ 
tion,  129,057).  The  News 
Tribune,  which  promotes 
its  “intensely  local  new  s,” 
covers  the  Puget  Sound 
area  south  of  Seattle, 
including  Thurston, 

Snohomish,  Pierce, 

Kitsap,  and  southern 
King  counties. 

Tacoma  is  unique  in  that  we  don’t  really 
have  local  television,  we  don’ t  really  have 
local  radio,”  said  News-Tribune  Advertising 
Director  John  Kelly.  “Everything  emanates 
from  Seattle.  If  you’re  a  business  and  you 
are  trying  to  get  your  message  across,  the 
News-Tribu  ne,  outside  of  direct  mail,  is  the 
dominant  medium  in  our  market.” 

Kelly  and  other  advertising  experts 
say  that  the  Seattle-Tacoma  market  is 
sophisticated  and  high-tech,  and  likes 
messages  that  are  clever,  quirky,  and  ironic. 

Seattle-area  residents  are  among  the 
most  wired  in  the  country  .  According 
to  Scarborough  Research,  74%  of  the 


designated  market  area’s  population  own  a 
personal  computer  (compared  to  a  64% 
average  for  the  country'’s  top  50  markets). 

“It’s  a  very  media-sav’vy  market,”  ob¬ 
served  Jim  Copacino,  a  transplanted  New' 
Yorker  who  runs  his  ow'n  Seattle  ad  agency. 
“Message  reception  is  very'  high.  People  are 
wired,  they’re  tuned  in,  they  get  it.  They 
don’t  react  well  to  the  lowest  common 
denominator  here.  You  don’t  have  to  hit 
them  over  the  head.  It’s  like  San  Francisco: 
It’s  a  hip  market  that  rewards  people’s 
intelligence  rather  than  insulting  it.” 

Seattle  Times  Vice  President  of  Advertis¬ 
ing  Mike  Lemke  agreed.  “When  it  comes  to 
advertising  and  marketing  in  Seattle,  the 
w'ord  ‘sophisticated’  comes  to  mind,”  he 
said.  “Many  of  our  companies  are  industry' 
leaders  both  nationally  and  internationally, 
yet  they  still  have  strong  ties  to  Seattle  and 


the  Pacific  Northw'est.  Their  messages  have 
to  play  for  local,  regional,  national  and 
international  audiences.  When  you  list 
those  companies,  you  realize  just  how  w'ell 
the  word  ‘sophisticated’  fits:  Microsoft, 
Weyerhaeuser,  Paccar,  Safeco,  Nordstrom, 
Alaska  Air,  Starbucks,  Amazon.com, 
Nextel,  Boeing,  Costco,  VoiceStream.” 

Everybody  s  talking 

In  broadcast  TV,  Belo  has  been  increas¬ 
ing  its  foothold  in  the  12th-ranked  Seattle- 
Tacoma  market,  which  has  1.6  million  TV 
households  according  to  Nielsen  Media 
Research.  Belo,  owner  of  the  market’s  new's 


leader,  NBC  affiliate  KING-TV,  in  February' 
acquired  independent  KONG-TV,  an  outlet 
Belo  had  operated  under  a  local  marketing 
agreement.  Belo  also  ow'ns  Northwest 
Cable  News,  a  24-hour  cable  news  channel. 

ABC  affiliate  KOMO-TV,  owned  by 
Seattle-based  Fisher  Communications  Inc., 
is  working  to  narrow'  the  news-ratings  gap 
between  itself  and  KING.  Dick  Warsinske, 
senior  vice  president  and  general  manager 
of  KOMO,  said  Fisher  has  had  some 
success  providing  regional  ad  packages  to 
advertisers  for  spots  on  KOMO  and  on 
the  company’s  three  other  TV  outlets  in 
Washington  and  Oregon. 

Cox  Broadcasting’s  CBS  affiliate,  KIRO- 
TV,  is  the  No.  3  news  outlet  in  the  market. 

It  is  reaping  the  rewards  of  its  34-game 
package  of  Mariners  games  this  year, 
thanks  to  a  deal  with  Fox  Sports  Northwest, 
the  team’s  TV  rights  holder 
(FSN  is  scheduled  to  air  106 
games  this  year). 

Like  Belo,  Tribune  Broad¬ 
casting  operates  a  duopoly  in 
Seattle,  ow'ning  Fox  affiliate 
KCPQ-TV  as  well  as  WB  affil¬ 
iate  KTWB.  KCPQ  wins  the 
10  p.m.  news  race  against  its 
lone  competitor,  KONG.  UPN 
affiliate  KSTW-TV,  ow'ned  by 
Viacom’s  Paramount  Stations 
Group,  carries  popular  sy'ndi- 
cated  shows. 

AT&T  Broadband  is  the 
dominant  cable  operator  in 
the  Seattle  market,  where 
cable  penetration  equals  the 
average  for  the  top  50 
markets  at  73%,  according  to 
Scarborough. 

If  there’s  one  thing  Seattle- 
area  residents  can’t  seem  to 
get  enough  of,  it’s  talk  radio 
(it’s  no  w'onder  that  Frasier  is 
set  in  the  city  ).  There  are  a 
half-dozen  talk-formatted  radio  stations  in 
the  market.  Among  the  gabby  group  is 
Entercom  Communications  Corp.’s 
KQBZ-FM  ‘The  Buzz,”  the  lone  talk  outlet 
on  FM  and  one  of  Entercom’s  eight 
properties  in  the  market.  KQBZ’s 
competitors  on  the  AM  dial  include 
Entercom’s  top-rated  news/talk/sports 
outlet  KIRO;  Fisher’s  talk  KVI  and  its 
news/talk  KOMO;  and  Salem  Communi¬ 
cations  Corp.’s  Christian/talk  station 
KGNW.  KIRO  also  has  the  rights  to  the 
NFL  Seattle  Seahawks  and  the  Mariners. 
New  Century  Media’s  sports  outlet  KJR- 
AM  has  the  NBA  Seattle  SuperSonics.  11 


NEWSPAPERS: 

THE  ABCS 

King  County:  705,237  Households 
Eastside  Journal,  Bellevue 
South  County  Journal,  Kent 
Seattle  Post-Intelligencer* 

The  Seattle  Times* 

The  News  Tribune,  Tacoma 

Pierce  County:  259,420  Households 
The  Seattle  Times 
The  Neni/s  Tribune,  Tacoma 

Snohomish  County:  223,929  Households 
The  Herald,  Everett 
Seattle  Post-Intelligencer 
The  Seattle  Times 

Kitsap  County:  86,698  Households 
The  Sun,  Bremerton 
Seattle  Post-Intelligencer 
The  Seattle  Times 
The  News  Tribune,  Tacoma 

Thurston  County:  81,601  Households 
The  Chronicle,  Centralia 
The  Olympian 
The  Seattle  Times 
The  News  Tribune.  Tacoma 

Source:  Audit  Bureau  of  Qrculations  *11^  P-I  and  froi 


Daily 

Sunday 

Daily  Market 

Sunday  Market 

Circulation 

Circulation 

Penetration 

Penetration 

27,111 

25,876 

3.8% 

3.7% 

21,594 

22,621 

3.1% 

3.2% 

185,270 

373,763 

26.3% 

53.0% 

135,868 

373,763 

19.3% 

53.0% 

10,397 

10,331 

1.5% 

1.5% 

11,096 

15,266 

4.3% 

5.9% 

110,409 

127,093 

42.6% 

49.0% 

51,458 

59,270 

23.0% 

26.5% 

24,805 

57,299 

11.1% 

25.6% 

17,840 

57,299 

8.0% 

25.6% 

32,222 

35,364 

37.2% 

40.8% 

1,772 

11,731 

2.0% 

13.5% 

2,039 

11,731 

2.4% 

13.5% 

1,611 

1,595 

1.9% 

1.8% 

1,022 

34,660 

39,746 

1.3% 

42.5% 

48.7% 

2,982 

3,427 

3.7% 

4.2% 

4,221 

4,393 

5.2% 

5.4% 

;  produce  a  single  Sunday  paper  under  ttieir  joint  operating  agreement. 
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-FEATURES  AVAILABLE- 


ASTROLOGY 


WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


COMPUTERS 


THE  PAPER  PC  BY  Robert  S.  Anthony 
Computer  column  offers  news,  tips 
and  reviews  in  a  friendly  style 
Stadium  Circle  Features 
335  Court  Street,  Box  85 
Brooklyn,  NY  11231.  718-797-0210 
info@paperpc.net  www.paperpc.net 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS” 

Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 

Stuart  Lieberman  (732)  355-1311 


FEATURES  AVAILABLE 


TRIVIA  WITH  A  TWIST  get  “Ponder  Points” 
6  days  a  week  250-350  words  per  day 
$15.00  per  week  (512)  345-7475  to: 
www.pearyperry.com  for  samples 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing,  graph¬ 
ic  rating  system.  Cineman  Syndicate,  P.O. 
Box  4433,  Middletown,  NY  10941. 

(845)  6924572,  Fax:  (845)  692-8311 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


WEATHER  MAPS 


WEATHER  MAPS,  7  day  forecast,  revolu¬ 
tionary  technology  from  Weather  Under¬ 
ground.  Print  ready  custom  formats,  simple 
contracts,  competitively  priced.  World  cov¬ 
erage  in  50-1-  languages. 

(415)  5434806  x2 

http//www.wunderground.com/newspaper 


-ANNOUNCEMENTS- 


ANNOUNCEMENTS 


REDUCE  COSTS  AND  increase  ad  sales 
with  UFA  Media  Network's  automated  Fish-  ! 
ing  GURU  magazine.  Contact  Gregg:  i 

(401)  965-6371 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 

RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 

WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It's  Free! 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.  1959 

www.editorandpublisher.com 


NEWSPAPER  APPRAISERS 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Brokering  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 

Rickenbacher  IVIedia 

6731  Dcsco  Dr.,  Dal  I  a 
6731  Desco  Dr.,  Dallas.  TX  75225 
www.rickenbachermedia.com 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 

THOMAS  C.  BOLrTHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 

(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 

8(X)  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 

wTLllPyreoi^RTlE:^INC 
Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


-ANNOUNCEMENTS- 


NEWSPAPERS  FOR  SALE 


NICHE  MONTHLY  PUBLICATION  (sports 
i  /fitness)  in  major  city  Est.  7  years,  profita- 
'  ble  yearly  grovvth.  Call  Christine  Russell. 
(440)  8384330 


COLORADO  WEEKLY  FOR  SALE  BY 
OWNER  -  Interested  in  living  in  a  beautiful 
community  in  the  Colorado  Mountains?  Con¬ 
venient  to  Denver  and  skiing  in  Summit 
County  and  Vail.  Paid  weekly  in  fast  growing, 

I  affluent  area  with  little  competition. 

I  Owner  will  carry  purchase  contract.  Inter- 
I  ested  parties  can  contact  owner  by  faxing 
i  to  (720)  294/3755  or  email: 

;  coloweeklv@aol.com 

I  to  obtain  complete  financial  and  operating 
data. 


HIGH  PROFIT,  GREAT  LIVING 

Rare  opportunity  to  buy  niche  publication  in 
exceptional  Rocky  Mountain  winter  and 
summer  resort.  The  quality  of  life  matches 
the  scenery.  $300K.  Dorman  E.  Cordell, 
Newspaper  Broker,  Specialty  Enterprises, 
13240  Peyton  Drive,  Dallas,  TX  75240, 
(972)  9600096.  Fax  (972)774-1 188 
email  dcordell@swbell.net 


5  FLORIDA  MONTHLY’S  in  Century  FI. 
niche  publications  in  fast  growing  area 

Tom  Loury  cell  (352)  804-1223 
Home  (352)  489-4996 

100  YEAR  OLD  COUNTY  seat  weekly,  west¬ 
ern  Montana.  Second  fastest  growing  coun¬ 
ty  and  household  income  in  State.  Includes 
newer  building.  Excellent  schools,  hunting, 
fishing,  skiing,  $80,000. 

Phone  406-225-3821  days 
406-2254242  evenings 


MAJOR  CITY  MAGAZINE,  Slick,  4<olor, 
profitable.  $225K.  Also  county  seat  week¬ 
lies,  others.  Free  list.  Bill  Berger,  ATN, 
j  1801  Exposition,  Austin,  TX  78703-2833 
(512)476-3950 


NEWSPAPERS  FOR  SALE 


FOR  A  UST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 


PUBLICATIONS  FOR  SALE 


N.Y.  BASED  JAZZ  magazine  for 
sale/monthly/black  and  white/125K-135K 
gross/65%  net  mostly  run  by  help 
(subcontractors)  solid  growth  potential  /  in 
business  for  20  years  call: 

973-366-0221 


-EQUIPMENTS  SUPPLIES- 


EQUIPMENT  FOR  SALE 


SURPLUS  EQUIPMENT  FOR  SALE: 

Used  Muller  227  Inserters  For  Sale:  Mostly 
1991  vintage;  3  Each  10  into  I’s  @ 
$80,000  each  &  1  Each  9  into  1  @ 
$72,000  each,  both  plus  tax  &  freight 
While  availability  lasts!  Call  ADVO,  Inc.,  Bob 
Frederick  @  (860)  285-6305,  or  email: 
rwfreder@advo.com 

DAVON  PREDICTIVE  DIALING  SYSTEM 

(32-seat)  wAucent  interface.  Includes 
scheduled  recalls,  auto  message,  dynamic 
campaign  generation,  auto  record  exclu¬ 
sion,  report  writer  and  more.  Great  for  cir¬ 
culation  and  classified.  Contact: 

g.kendler@budgetgroup.com  or  call: 
(972)  404-7641 


EQUIP/SUPPUES  WANTED 


VIDEO-JET  SYSTEM  parts  for  model 
9416  VMS  printer  encoders,  computer 
chasis,  computer  boards,  etc. 

(631)  369/3800  ext.  3107 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

PuWicatton  Brokerage 
&  Appraisals  eat. 1923 
Over  2000  papers  sold 


cribb.com 

Confidential  ■  Convenient 
24  hours  a  day.  7  days  a  week 


Please  call  us  to  discuss  your  options  in  a  saie 

r~ 


John  Ciibb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
icribbecribb.oom 


Jim  Hicks 
307-684-9407 
336  US  16  East. 
Buffak^WY,  82834 
|hicks®crlbb.com 


Tom  Karavakis 
941-403-4133 
268  Edgemere  Way  E., 
Naples.  fL  341w5 
tkaravakis®crl  bb.com 


For  a  listing  of  publications  for  sale,  go  to  www.cribb.corn  ; 
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-EQUIPMENT  &  SUPPLIES-  ■  -INDUSTRY  SERVICES~^B  -HELP  WANTED- 


MAILROOM 


NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  85a7951 
www.newstec.com 

BUY/SELL/ALL  MAILROOM  E9UIPMENT 

Muller  Martini/Rima/Quipp 
Harris/HeidelbergAlall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall. ..We  Have  It  All 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


GOSS  URBANITE  USERS  -  NEED 
BACK  TO  BACK  COLOR? 

Use  your  existing  mono  units  or  add  new 
units  to  make  four-high  towers  with  rein¬ 
forced  side  frame  support  for  operation  at 
55,000  per  hour  without  vibration.  Add  mo¬ 
torization  of  sidelay  and  circumferential  reg¬ 
isters  for  good  quality  color  registration. 
Infeed  and  outfed  systems  for  straight  web 
lead  and  constant  web  tension.  Control 
console  for  motorization  of  plate  cylinders 
and  anti-fan-out  system. 

Over  30  four-high  towers  installed  and  op¬ 
erating  successfully. 

ALLPRESS  EQUIPMENT,  INC. 

Tel:  (407)  281-0111 
Fax:  (407)  282-2289  or 
(407)  281-0111 
E-mail:  apreeq@aol.com 

CURRENTLY  AVAILABLE  FROM  INLAND 
•16-unit  GOSS  URBANITE  (U-1435)  with 
two  folders,  4-150HP  drives,  8  sets  of 
stacked  units  1991/99. 

•  6-unit  GOSS  URBANITE  with  pre-1000 
series  folder  rebuilt  in  1995. 

•  COMMUNITY  presslines  and  add-on 
equipment. 

•  Folder  &  unit  upgrades,  reconfiguring,  re¬ 
conditioning  &  installation. 

•  Harris  V15D  unit  - 1981  vintage 

•  5  -unit  NEWS  KING  press  with  a  KJ6  & 
20HP  drive. 

Inland  Newspaper  Machinery  Corp. 
P.O.  Box  15999 
Lenexa,  Kansas  USA  66285 
(913)  492-9050  •  Fax  (913)  492-6217 
www.inlandnews.com 

USED  PRESSES 

Let  us  help  you  through  the  process 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


PRESSES 


INTER  CONTINENTAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 

“mo^  extensTveIelectTon'of 

USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


DO  YOU  NEED  CIRCULATION? 

I  CAN  HELP! 

"THE  KIOSK  PROGRAM” 

Store  Front  Subscription  Sales.  Looking  for 
another  newspaper  that  wants  paid  &  un¬ 
paid  subscription  orders  from  a  quality  con¬ 
tractor  with  25-r  yrs  experience. 

Call:  (614)  764-2209  or  E-mail 
mpaeschrpaesch@netscape.net 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

CIRCULATION  SERVICES.  INC. 

The  Prepaid  Sales  Leader 

Find  Out  More  At 
www.circulationservices.com 
Or  call  Andy  Orr  at: 
(970)493-0470  ext.  109 

PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone:  (732)  738-5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingpiusinc.com 

100%  PREPAID  ORDERS  Coast  to  coast 
we  do  it  all!  Stops.Starts 
Conversion,  Nonpays 
Call  Lee  Van  Kirk@619-692-9364 
www.ncdtelesales.com 
ncd@worldnet.att.net 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 
(888)  940-2200 

www.thepisagroup.com 

JULY  16,  2001 


CIRCULATION  SERVICES 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


COMPUTER  SOFTWARE 


COMPUTER  SYSTEMS  FOR  PUBLISHERS 

SM4  for  Contact  Management,  Print  or 
Web  Ad  Sales.  Production,  Billing,  Invoicing 
and  Accounting. 

•  SUB4  for  Subscription  Fulfillment. 

•  CATS  for  Competitive  Advertising. 

•  Custom  programming  available. 

Take  a  test  drivel!  See  it  at 
publishing.abelson.com 
or  Call  Susan  or  Glenn  at  (516)  596-9610 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


MARKETING  CONSULTANT 

Management  Executive  with  15-t-  years 
experience  in  strategic  planning,  busi¬ 
ness  development,  sales  and  marketing, 
product  launches,  event  planning, 
awards  programs,  and  conference  man¬ 
agement  is  seeking  clients  with  event 
planning/marketing  needs  on  a  project 
basis.  Proven  track  record  of  increasing 
revenue,  developing  new  clients, 
extending  brand  and  producing  quality 
events. 

Producer  of  one  of  the  industry’s  most 
premier  events.  International  experience. 

Phone:  (609)  588-8703  E-mail; 
marshastoltman@hotmail.com 


INTERNET  SERVICES 


PSST,  ITS  ABOUT  PROFITS  not  just 
revenues.  Profitable  turnkey  websites  for 
newspapers.877462-6397 
www.our-hometown.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


PROOFREADING 


COPYEDITING.  Reliable,  fast  and 
reasonable.  Call  Yashmyn  Jackson 
at  Chicago  Editing,  (312)  372-0560 
yjackson@chicagoediting.com 


ADMINISTRATIVE 


INTERACTIVE  MEDIA 
GENERAL  MANAGERS 

Media  General,  a  leading  media  company  in 
the  Southeast,  is  seeking  general  mana¬ 
gers  for  its  online  convergence  initiatives 
throughout  the  Southeast. 

We  are  seeking  creative  and  enthusiastic 
leaders  to  help  develop  and  to  manage  the 
operations  of  our  regional  interactive  ven¬ 
tures  formed  through  MG’s  newspapers 
and  television  stations  in  a  variety  of  sunny 
and  beautiful  locations. 

These  general  managers  will  be  expected 
to  build  the  local  Web  site(s)  into  a  daily 
habit  for  regional  users  as  the  leading 
online  source  of  news,  information  and  ad¬ 
vertising. 

These  individuals  will  also  be  expected  to 
lead  the  way  on  local  portal  site  growth 
through  original  Web  content  and  interactive 
applications. 

Proven  ability  to  plan  and  execute  projects 
with  creativity  necessary.  Must  have  at 
least  five  years  of  management  experience. 
A  thorough  understanding  and  experience 
in  technology,  Internet  content,  VVeb  mar¬ 
keting  and  journalism  is  a  must.  Four-year 
college  degree  required. 

E-mail  a  cover  letter  and  resume  to: 

Rik  Bell,  New  Media  Director 
MG  Broadcast  Group 
RBell@mgbg.com 
To  learn  more  about  us  go  to: 
www.mediageneral.com 


NEWSPAPER  ADVERTISING  SALES 
MANAGER  NEEDED! 

COME  LEAD  A  WINNING  TEAM  in  the  best 
newspaper  ad  management  job  on  the  Ore¬ 
gon  Coast.  We're  growing!  Business  is  UP. 
Your  experience,  drive,  ambition  and  lead¬ 
ership  skills  can  keep  us  growing  and  pro¬ 
vide  you  with  excellent  income  and  benefits 
in  one  of  Oregon’s  best  places  to  live. 
Family  owned  newspaper  dedicated  to  ex¬ 
cellence  and  community  service.  Resumes 
with  cover  letter  to  Administrative  Services 
Manager;  The  Daily  Astorian:  P.O.  Box  210; 
Astoria,  OR  97103. 


PUBLISHER/SALES  MANAGER 
Community  newspaper  group  in  Pacific  NW 
seeks  experienced  publisher.  Prior  media 
sales  and  management  experience  re¬ 
quired.  Successful  candidate  will  enjoy  high 
level  of  community  involvement.  Must  be 
'  able  to  lead  and  motivate  staff.  Excellent 
benefits.  E-mail  resume  and  salary  require- 
i  ments  to:  blindbox@yahoo.com  or  mail  to: 

!  Box  2122,  Editor  &  Publisher  Classified 
I  770  Broadway,  7th  Floor 

j  New  York,  NY.  10003 


i  PUBLISHER 

]  The  Bennington  Banner,  a  Southern  Vermont 
i  community  daily,  is  seeking  a  hands-on  pub¬ 
lisher.  A  strong  background  in  advertising, 

'  circulation,  and  news  is  a  must.  We  offer  a 
competitive  salary,  bonus  and  benefits  pack¬ 
age  with  a  growing  New  England  group  of 
;  newspapers.  Send  cover  letter  and  resume 
I  to:  President,  New  England  Newspapers, 
Inc.,  P.O.  Box  1171,  Pittsfield,  MA  01202, 
or  E-mail  to: 

I  Amick@Berkshireeagle.com 

www.edltorandpubli5her.com 


C2  EDITOR& PUBLISHER  CLASSIFIEDS 


Phone:  1-888-825-9149  CmniFIED  ADVERTISING  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


ADMINISTRATIVE 


GENERAL  MANAGERS 

A  major  Midwestern  publishing  group  is  ex-  I 
periencing  considerable  growth.  Opportuni-  j 
ties  are  available  now  for  experienced  gen-  ; 
eral  managers  and  sales  managers,  as  well  ; 
as  individuals  with  management  potential. 
We  are  a  regional  group  of  publications 
with  a  full  range  of  products,  dedicated  to 
service  to  our  customers,  and  oriented  to 
the  communities  we  serve.  Available  posi¬ 
tions  are  located  in  highly  desirable  resort 
communities,  offering  great  recreational  op¬ 
portunities,  including  access  to  large  lakes. 

If  you  are  an  experienced  retail  advertising 
sales  professional  that  wants  to  lead,  are  i 
results  driven  and  customer  focused,  we  j 
would  like  to  talk  with  you!  We  offer  a  highly  i 
competitive  salary/benefits  package  and  re¬ 
ward  for  results  achieved.  All  inquiries 
are  welcomed.  If  interested,  please  mail 
resume  to: 

Box  2181,  Editor  &  Publisher 
Attn:  General  Manager,  Midwest 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Position  available  with  The  Las  Vegas  Optic, 
a  family-owned  newspaper  in  Las 
Vegas,  New  Mexico.  You  must  be  a  strong 
motivator  and  creative  promoter  who  can 
hire,  train  and  sell. 

Send  resume  to: 

Delia  J.  Beck,  Publisher 
Las  Vegas  Optic 
P.O.  Box  2670 

Las  Vegas,  New  Mexico,  87701 
Fax:  (505)  425-1005 


ADVERTISING  MANAGER 
10,000  daily  in  southeast  Arizona  seeks  dy¬ 
namic,  experienced  advertising  manager 
who  has  the  ability  to  lead  and  motivate 
staff  in  our  growing  market.  If  you  are 
goal-oriented  with  a  proven  track  record  of 
success,  send  cover  letter  and  resume  to: 
Philip  Vega,  GM,  Sierra  Vista  Herald,  102 
Fab  Ave.,  Sierra  Vista,  AZ  85635. 


VICE-PRESIDENT  OF  ADVERTISING  SALES 
Stafford  Communications  Group,  a  growing 
multi-media  company  located  in  western 
Michigan,  is  seeking  a  highly  organized  and 
motivated  sales  professional  to  fill  the 
newly  created  position  of  Vice-President  of 
Advertising  Sales. 

In  this  leadership  position,  the  VP  of  Adver¬ 
tising  Sales  will  be  responsible  for  develop¬ 
ing  and  growing  all  advertising  revenue  that 
flows  into  our  publication,  radio,  and  internet 
operations.  Candidates  must  be 
well-versed  in  advertising  concepts  and 
have  at  least  a  four-year  degree  in  advertis¬ 
ing  or  a  related  field.  Ideal  candidates 
would  also  have  at  least  four  years  of  suc¬ 
cessful  sales  manager  experience. 

Please  send  cover  letter  and  resume  to: 

Larry  Carbonelli 

Stafford  Communications  Group 
P.O.  Box  340,  Greenville,  Ml  48838 
Or  E-mail:  lcarb@staffordgroup.com 
EOE  M/F/VAf 

www.editorandpublisher.com 


ADVERTISING 


ADVERTISING  DIRECTOR 
17,000  daily,  20,000  Sunoay  paper  seeks 
dynamic  manager  with  proven  track  record 
meeting  revenue  goals,  ability  to  find  and 
develop  new  revenue  streams,  solid 
understanding  of  budgeting,  strong  organi¬ 
zational  skills.  Send  resumes  (no  phone 
calls)  to  Philip  G.  Beckley,  Publisher: 

Finger  Lakes  Times 
P.O.  Box  393,  Geneva,  NY  14456 

DISPUY  ADVERTISING  DIRECTOR 
Looking  to  grow  with  a  great  company? 
NY-NJ-CT  Pennysaver  Group,  1  million  circu¬ 
lation  direct  mailed  shopper  serving  the 
tri-state  area  seeks  dynamic-hands  on  sales 
director.  This  person  will  be  responsible  for 
7  sales  representatives  in  Westchester  and 
Bronx  counties.  Managing,  motivating,  train¬ 
ing,  market  and  rate  analysis,  and  develop¬ 
ing  new  ad  programs  in  a  deadline  driven 
fast  paced  competitive  environment  will  all 
be  a  part  of  your  multiple  responsibilities. 
Advertising,  publishing  and  management 
background  necessary.  Salary  to  $85K 
plus  bonus  and  benefits.  Total  package  to 
SllOK  commensurate  with  experience.  We 
will  participate  in  relocation. 

Fax  resume  to:  (914)  347-2429 
Or  call  Stacie  Boering  at:  (914)  592-5222 


RETAIL  ADVERTISING  MANAGER 
The  Observer-Dispatch  is  a  48K  daily/58K 
Sunday  newspaper  in  beautiful  upstate  New 
York  looking  for  a  leader  to  direct  a  20  per¬ 
son  sales  team.  The  right  candidate  must 
have  strong  sales,  budgeting  and  manage¬ 
ment  experience.  Excellent  communication, 
negotiation,  and  organizational  skills  are 
needed.  Management  experience  (3-5 
years)  and  a  proven  ability  to  increase  reve¬ 
nue  is  required.  Competitive  salary  plus  a 
monthly  commission  plan  and  full  benefits. 
EOE.  E-mail  resume  and  cover  letter  to 
eborelli@utica.gannett.com  or  fax  to: 

Emilia  Borelli,  Advertising  Director 
(315)  792-5085 

ADVERTISING  MANAGER 
The  News-Enterprise,  17,000-circulation, 
six-day  AM  in  Elizabethtown,  KY,  35  minutes 
south  of  Louisville.  Includes  weekly 
military  paper,  shopper,  online  products, 
i  real  estate  book.  Circulation  up  nine 
1  straight  months.  Staff  of  30  needs  motivat¬ 
ing,  innovative  leader,  not  controlling,  tradi¬ 
tional  boss.  Part  of  Landmark  Communica- 
i  tions,  Inc.  Contact  Publisher  Mike  Anders, 
The  News-Enterprise,  408  W.  Dixie  Avenue, 
Elizabethtown,  KY  42701. 

anders@mail.the-ne.com 


LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 
i  The  Ogden  Newspapers  has  openings  at  a 
few  of  our  36  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
I  out  our  Career  Opportunity  page  at: 

1  www.ogdennews.com/opportunities 


NATIONAL  ACCOUNT  EXECUTIVE  NEEDED 
j  Award  winning  NC  alternative  weekly  with 
166,000  readers  has  no  national  sales  ef¬ 
fort,  until  you  get  here.  25%  commission 
on  all  sales.  Fax  resume  to: 

Attn:  William  (336)  273D821 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Live  and  work  in  beautiful  north  central  Ida¬ 
ho.  The  Lewiston  Morning  Tribune  seeks  an 
experienced  sales  manager  to  direct  a  staff 
of  seven  outside  and  five  inside  salespeople 
selling  retail,  classified,  and  online  ad¬ 
vertising.  Ideal  candidate  will  be  a  goal  ori¬ 
ented  self-starter  that  can  manage,  moti¬ 
vate,  and  lead  a  seasoned  sales  team  by 
example  and  idea  generation  to  achieve  ag¬ 
gressive  revenue  results.  The  Tribune  has 
great  products  and  excellent  readership  in 
a  community  located  in  the  heart  of  river, 
mountain,  and  lake  country.  We  need  your 
energy  and  initiative  to  lead  the  advertising 
sales  department.  Newspaper  advertising 
sales  background  necessary.  Good  salary, 
bonus,  and  full  benefits  package  including 
employee  stock  ownership  program.  Send 
cover  letter  and  resume  to: 

Rob  Minervini,  Advertising  Director 

Lewiston  Morning  Tribune 
PO  Box  957,  Lewiston,  ID  83501 
or  E-mail:  robm@lmtribune.com 

ADVERTISING  DIRECTOR 
The  family-owned  Decatur  Daily,  AL.,  is 
seeking  a  person  that  understands  effective 
advertising,  can  motivate  people  to 
take  care  of  customers'  needs,  enjoys  chal¬ 
lenges  and  is  eager  to  attain  excellence  at 
a  company  that  strives  for  excellence.  Man¬ 
agement  experience  required.  The  Daily 
strongly  believes  in  the  future  of  newspa¬ 
pers  and  invests  accordingly,  not  only  in 
the  paper  but  also  the  market.  Benefits  in¬ 
clude  medical  insurance,  prescription  drug 
card,  partial  dental,  401(k)  with  company 
participation,  paid  vacation,  etc.  Send  re¬ 
sume  with  cover  letter  to:  The  Decatur  Dai¬ 
ly,  c/o  Clint  Shelton,  P.O.  Box  2213,  Deca¬ 
tur,  AL.  35609. 

CLASSIFIED  SALES  AND 
PRODUCT  DEVELOPMENT  MANAGER 
The  Oakland  Press  (85,000  daily,  100,000 
Sunday)  currently  has  a  need  for  a  Sales 
and  product  Development  Manager  in  the 
Classified  Advertising  division.  We  are  seek¬ 
ing  a  highly  motivated  person  to  manage  a 
staff  of  13  with  two  direct  report  team  lead¬ 
ers.  This  position  will  be  responsible  tor  de¬ 
veloping  products  and  programs  that  will 
generate  revenue  and  meet  the  needs  of 
current  and  potential  advertisers  in  our  re¬ 
cruitment  and  private  party.  The  ideal  candi¬ 
date  will  have  excellent  communication  and 
coaching  skills  and  have  the  ability  to  con¬ 
tribute  strategically  to  our  department  and 
our  organization.  Candidate  must  have 
Classified  Department  and  Supervisory  ex¬ 
perience.  Competitive  Compensation  and 
Benefits.  For  consideration  please  send 
resume  and  cover  letter  to: 

Deanna  Sera,  The  Oakland  Press 
48  West  Huron,  Pontiac,  Ml  48342 
Or  E-mail:  deanna.sera@oakpress.com 


CIRCULATION 


CIRCULATION  MANAGER  for  22  paper 
weekly  group  in  Philadelphia,  PA  and  South 
Jersey  area.  Familiarity  with  USPS  Periodi¬ 
cals  Postage  requirements.  Good  opportu¬ 
nity  for  daily  district  manager  or  weekly 
move  up.  Resumes  to  General  Manager,  In¬ 
tercounty  Newspaper  Group,  P.O.  Box  67, 
Blackwood,  NJ  (18012. 

JULY  16,  2001 


CIRCULATION 


CIRCULATION/DISTRIBUTION  MANAGER 
CCN  in  Philadelphia,  PA  seeks  a  Distribution 
Manager  to  become  part  of  our  team.  The 
ideal  candidate  will  have  a  commitment  to 
providing  the  best  service  with  honesty, 
common  sense,  professionalism  and  lead¬ 
ership  qualities.  They  will  be  responsible  for 
directing  our  delivery  team  consisting  of  3 
District  Managers  and  2  Assistant 
Managers.  Starting  Salary:  $40-50K.  Send 
resume  to: 

Karyn  Vetter,  CCN 
9308  N.  8th  Street 
Philadelphia,  PA  19123 


OUTSTANDING  OPPORTUNITY 
WITH  FLORIDA’S  BEST  NEWSPAPER 
THE  ST.  PETERSBURG  TIMES  is  seeking  an 
experienced  Retail  Marketing  Division  Man¬ 
ager  to  lead  its  Retail  Marketing  in  a  desig¬ 
nated  geographic  area.  The  selected  candn 
date  will  provide  leadership,  direction  and 
coaching  to  attain  all  sales  and  operational 
circulation  goals;  facilitate  the  marketing 
and  distribution  of  all  single  copy  circulation 
sales,  collection  of  revenue,  and  manage 
returned  product  within  an  assigned  geo¬ 
graphic  area;  oversee  the  performance  of 
Carrier  Vendors,  Printing  Dock  Dispatchers, 
and  Retail  Marketing  Coordinators;  and  will 
actively  partner  with  all  external  and  internal 
customers.  This  position  reports  to  the  Re¬ 
tail  Marketing  Operations  Manager. 

The  successful  candidate  should  possess  a 
strong  circulation  and  retail  marketing  back¬ 
ground.  This  IS  an  excellent  opportunity  for 
a  natural  leader  who  exhibits  high  energy, 
resourcefulness,  and  initiative  to  join  a  na¬ 
tionally  recognized  newspaper.  Strong  com¬ 
munication,  organizational  and  leadership 
skills  a  must.  Salary  commensurate  with  ex¬ 
perience.  Excellent  benefit  package. 
Contact:  Brad  Dinkmeyer  at:  (800) 
333-7505  ext.  8126  for  information  or 
send  resume  with  salary  requirements  via: 

Fax:  (727)  893-8185 
by  E-mail:  resumes@sptimes.com 
or  regular  mail:  St.  Petersburg  Times,  Attn: 
Human  Resources,  P.O.  Box  1121,  St.  Pe¬ 
tersburg,  FL  33731. 


ZONE  MANAGER 

A  metropolitan  newspaper  in  the  Southeast 
is  seeking  an  experienced  Zone  Manager 
for  its  Circulation  Division.  Our  Zone  Manag¬ 
ers  are  responsible  for  managing  distribu¬ 
tion  and  circulation  growth  in  an  assigned 
geographic  zone;  fostering  and  developing 
teamwork  in  order  to  achieve  circulation 
goals;  selecting,  hiring,  training  and  devel¬ 
oping  District  Managers  and  managing  and 
meeting  expense  and  sales  budgets. 

The  successful  candidate  will  have  a  college 
degree  with  three  years  of  distribution 
management  experience  or  a  high  school 
diploma  with  seven  years  of  distribution  ex¬ 
perience  including  progressive  leadership 
and  responsibility.  Previous  newspaper  de¬ 
livery  experience  is  preferred. 

Candidates  must  be  computer  literate  with 
a  working  knowledge  of  spreadsheet  and 
word  processing  software  such  as  Excel 
and  Microsoft  Office.  Interested  candidates 
may  apply  to: 


Box  2209,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 
EDITOR& PUBLISHER  CLASSIFIEDS  C3 


Phone:  1-888-825-9149  GLASSIFIED  miMM  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


I 


-HELP  WANTED- 


_ CIRCULATION _ 

CONSUMER  MARKETING  MANAGER 
The  Courier-Journal,  a  Gannett  newspaper, 
has  an  opening  for  a  consumer  marketing 
manager  to  develop  and  lead  the  strategic 
sales  direction  of  the  Circulation  Depart¬ 
ment.  Duties  include;  identify  and  maximize 
the  market’s  potential  by  developing  and 
implementing  strategies  to  support 
results-oriented  sales  programs;  identify 
and  implement  effective  sales  strategies 
through  data-driven  database  marketing 
programs;  identify  response-driven  initia¬ 
tives  resulting  in  increased  retention; 
and  develop  and  lead  the  prospecting 
strategies  for  increased  single  copy 
sales/penetration.  Five  years  of  sales  man¬ 
agement  experience  required,  including 
in-house  sales  teams  (telemarketing)  and 
outside  sales  representatives.  Newspaper 
management  is  a  plus.  A  college  degree  is 
preferred.  Must  have  working  knowledge  of 
Microsoft  Word  and  Excel.  Strong  leader¬ 
ship,  management  and  problem  solving 
skills.  Individual  must  be  able  to  handle  mul¬ 
tiple  priorities  in  a  fast-paced  environment. 
Must  be  able  to  motivate  and  lead  a  diverse 
sales  team.  Excellent  verbal  and  written 
communication  abilities  are  required. 

We  offer  a  competitive  salary  and  an  excel¬ 
lent  benefits  package.  Please  send  resume, 
including  salary  history  to: 

The  Courier-Journal 
c/o  Mike  Huot,  VP  Circulation 
525  West  Broadway,  P.O.  Box  740031 
Louisville,  KY  40201-7431 

Fax:  (502)  5824965 
E-mail:  mhuot@louisvil.gannett.com 

CIRCULATION 


CIRCULATION 


I  CIRCULATION  DIRECTOR 

I  Come  to  Colorado  and  build  your  career 
i  with  a  company  you'll  love.  Imagine  working 
!  every  day  with  a  team  of  motivated,  bright, 
positive  people.  Now  imagine  doing  this  on 
the  Front  Range  within  an  hour  of  Denver 
and  30  minutes  from  the  mountains.  If 
you've  at  least  5  years  success  as  a  circu¬ 
lation  director,  we  may  want  to  talk  with 
you.  See  why  most  of  our  department 
heads  have  come  from  larger  papers  and 
I  larger  companies  and  simply  refuse  to 
i  leave  us.  Our  25,000  circulation  daily  is  the 
I  flagship  of  a  privately  held,  growing  compa- 
i  ny,  the  state  general  excellence  winner  and 
:  the  1999  NNA  “Best  of  (all  50)  States"  win¬ 
ner.  Please  send  your  resume,  earnings  his¬ 
tory  and  references  to:  The  Greeley  Trib¬ 
une,  c/o  Circulation  Director  Position,  501 
8th  Ave,  Greeley,  CO  80634  or  e^nail  to: 
elsberry@greeleytrib.com 


j  STATE  ZONE  MANAGER 

1  A  150,000  daily  and  250,000  Sunday  Gan- 
;  nett  newspaper  located  in  the  Midwest  is 
i  searching  for  an  ambitious  and  effective 
I  zone  manager.  Candidates  with  2-3  years 
j  circulation  experience,  or  equivalent  man- 
;  agement  skills  are  invited  to  apply.  A 
I  strong  work  ethic  and  desire  to  succeed 
i  are  the  qualities  most  desired.  We  offer  ex- 
[  cellent  compensation  along  with  commis- 
i  sion  and  benefit  package,  including  medical, 
j  dental,  life  insurance,  retirement, 

401(k)  and  great  growth  opportunities;  all 
j  in  a  very  affordable  location.  Employment 
j  is  contingent  on  passing  a  pre-employment, 
j  post  offer  drug  test.  Fax  resume  with  salary 
j  history  to  Bill  Seemiller  at  515-286-2547 
I  or  e-mail  to:bseemiller@dmreg.com 


CIRCULATION 


CIRCULATION  SALES  MANAGER 


INDIAN  COUNTRY  TODAY,  an  enterprise  of  Standing  Stone  Media  and  the 
country’s  leading  American  Indian  news  source,  is  seeking  an  inspired 
Circulation  Sales  Manager  who  is  willing  to  contribute  their  extensive  experi¬ 
ence  toward  the  development  and  implementation  of  a  comprehensive 
national  circulation  growth  campaign.  Our  successful  candidate  must  be  will¬ 
ing  and  able  to  spend  up  to  9  months  each  year  on  the  road,  setting  up  ven¬ 
dor  accounts,  establishing  and  organizing  regional  circulation  contractors 
and  implementing  innovative  promotional  and  advertising  campaigns. 

If  you  are  an  aggressive  but  sensitive  professional,  highly  qualified,  looking 
for  a  challenge,  possess  strong  sales/marketing  skills,  have  proven  manage¬ 
ment  experience,  have  the  ability  to  travel  constantly  across  America  and  en¬ 
joy  being  part  of  a  great  team,  please  contact  us  immediately.  Resumes  will 
be  accepted  until  AUGUST  6,  2001. 

Standing  Stone  Media  provides  an  enjoyable  working  environment  and  atmos¬ 
phere  as  well  as  a  competitive  salary  and  excellent  benefits  package.  Please 
send  cover  letter,  resume,  salary  requirements  and  list  of  references  to; 

Human  Resources 

223  Genesee  Street,  Oneida,  NY  13421 
Fax  to:  (315)  361-6332 
Or  E-mail:  ploughran@oneida-nation.org 

STANDING  STONE  MEDIA  IS  AN  EQUAL  OPPORTUNITY  EMPLOYER 


It 's  g.  Classified  Secret! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder 


CIRCULATION 


CIRCULATION  SALES  CONTRACTORS 
The  Florida  Times-Union,  (230K-f  Sunday 
circ.)  is  looking  for  kiosk  and  door  to  door 
sales  contractors  with  successful  track  rec-  | 
ords  to  generate  subscription  sales  in  the 
Jacksonville,  FL  metro  area.  We  have  a  j 
growing  city  that  will  be  hosting  the  2005 

■  Super  Bowl  with  over  one  million  people 
and  a  top  NFL  team.  We  are  looking  for  re¬ 
sults  oriented  candidates  with  prior  news- 

;  paper  sales  experience  in  kiosk  and  door  to 
door  subscription  sales.  This  is  an  out¬ 
standing  sales  opportunity  in  one  of  Flori-  | 
da's  most  affluent  coastal  cities.  This  is  the  j 

■  opportunity  you  are  looking  for!  For  consid¬ 
eration,  please  forward  credentials,  includ- 

!  ing  references,  to:  j 

j  The  Florida  Times-Union 

j  Attn:  Del  Jones  I 

Circulation  Marketing  Manager  j 

One  Riverside  Avenue  I 

Jacksonville,  FL  32202  j 

Fax:  (904)  3594028  | 

E-mail:  djones@jacksonville.com  j 


SINGLE  COPY  ROUTE  , 

OPPORTUNITIES  AVAILABLE  i 

THE  ST.  PETERSBURG  TIMES  has  Single  i 
Copy  distribution  positions  available.  These  | 
i  positions  will  report  directly  to  the  Retail  | 
I  Marketing  Division  Manager.  Send  resume  i 
;  with  salary  requirements  via  fax:  (727)  ' 
;  893-8185,  E-mail:  resumes@sptimes.com, 

;  or  regular  mail:  St.  Petersburg  Times,  Attn:  i 
Human  Resources,  P.O.  Box  1121,  St.  Pe-  i 
tersburg,  FL  33731. 


EDITORIAL 


MANAGING  EDITOR  j 

PBI  Media,  LLC  a  growing  business-  j 
;  to-business  publishing  company  is  seeking 
I  an  organized,  deadline-oriented  managing  j 
editor  for  one  of  its  highly  successful  avia-  i 
;  tion  magazines.  Candidate  will  be  responsi-  | 
ble  for  editing  and  proofing  all  copy,  repor-  ' 
ting  and  writing  key  monthly  features,  man-  \ 
age  all  freelance  work  and  establish  good 
I  rapport  with  key  players  within  the  Aviation 
I  industry.  Attention  to  details  and  excellent  i 
I  proofing  skills  a  must.  Experience  with  | 
j  QuarkXPress  preferred.  | 

j  Please  submit  resume  by:  [ 

E-mail:  pbijobs@pbimedia.com  j 
Or  Fax:  (301)  294-5957  ! 


MANAGING  EDITOR 

The  assignment  is  tough,  so  only  the  best 
should  apply.  We're  looking  for  someone  to 
produce  a  weekly  newspaper  to  serve  the 
‘  most  diverse,  challenging  and  complicated 
i  audiences  in  America.  Henderson,  Nevada  - 
I  one  of  the  fastest  growing  cities  in  America  i 
I  -  you  will  be  up  against  2  dailies  and  a  ! 
I  handful  of  other  print  media.  The  person  we  i 
j  need  is  resourceful,  creative  and  enterpris-  ! 
1  ing,  a  newsroom  leader  who  can  take  a 
I  staff  of  9,  an  extensive  network  of  corre¬ 
spondents  and  freelancers  to  high  places. 
Great  opportunity  with  excellent  salary  and 
benefits.  Send  resume  cover  letter  describ- 
j  ing  yourself  and  product  philosophy  and  ref¬ 
erences  via  E-mail  to; 

j  Publishers  Consultant,  John  C.  Peterson  i 
I  consultpub@aol.com  ; 


EDITORIAL 


COPY  EDITORS 

The  News  &  Observer  in  Raleigh,  NC,  is 
looking  for  a  news  copy  editor  and/or  a 
business  copy  editor.  Show  us  what  you 
know  about  grammar,  style.  Share  your 
strongest  headlines.  Our  backout  schedules 
include  the  desk!  E-mail  immediate  interest 
to  Deputy  ME  Will  Sutton  at: 

sutton@newsobserver.com 
Send  resume,  references,  work  samples 
and  a  cover  letter  to: 

Copy  Editor  Jobs,  c/o  Melanie  Sill 
The  News  &  Observer 
215  South  McDowell  Street 
Raleigh,  NC  27602 


FEISTY  INDEPENDENT  NH  daily  newspaper 
seeks  a  local  news  editor  to  supervise  re¬ 
porting  and  photo  staffs.  High-energy 
newsroom,  excellent  editors.  Enterprise 
and  investigative  work  prized. 

www.keenesentinel.com 
Resume,  clips  to: 

Tom  Kearney,  Executive  Editor 
The  Keene  Sentinel 
P.O.  Box  546,  Keene,  NH  03431 
Or  tfk@keenesentinel.com 


DESKTOP  PUBLISHER  needed  to  assume 
all  production  duties,  including  page  design 
and  layout,  ads  design,  pagination  and  web 
site  maintenance  on  fast  growing  Carib¬ 
bean  Weekly.  Mac  savvy  a  must,  journalism 
training  an  asset.  Salary  $340  a  week. 
Rush  resume,  portfolio  to: 

Box  2216,  Editor  &  Publisher 
770  Broadway,  7th  Fir.,  NY,  NY  10003 


ASSISTANT  METRO  EDITOR 
The  News  &  Observer  in  Raleigh,  NC,  seeks 
an  Assistant  Metro  Editor  for  its  Chapel  Hill 
newsroom.  We  prefer  a  candidate  with  pre¬ 
vious  experience  as  an  assigning  editor, 
five  years  or  more  as  a  reporter,  sound 
news  judgment  and  strong  editing  skills. 
Position  supervises  four  reporters  and  has 
additional  Metro  duties.  Send  resume,  ref¬ 
erences,  work  samples  and  cover  letter  to: 

Assistant  Metro  Editor  job 
c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  South  McDowell  Street 
Raleigh,  NC  27602 
Deadline:  July  31 


GENERAL  ASSIGNMENT  REPORTER 
The  Journal-Standard,  an  award-winning 
seven-day  a.m.  paper  located  in  northwest 
Illinois,  is  looking  for  a  full-time  general  as¬ 
signment  reporter.  We  need  an  enterprising 
reporter  with  solid  writing  skills  who  is  inter¬ 
ested  in  covering  issues  in  a  small  city  with 
a  diverse  population  and  the  rural  communi¬ 
ties  that  surround  it.  We  offer  beginners  a 
chance  to  develop  specialities  in  various 
areas,  such  as  business,  education  and 
government.  The  job  will  include  some 
weekend  work.  Recent  college  grads  are 
encouraged  to  apply.  Deadline  is  July  25. 
Send  a  resume,  cover  letter,  and  4-6  writing 
samples  to:  Tom  Stevens,  Managing  Editor, 
The  Journal-Standard,  P.O.  Box  330, 
Freeport,  IL  61032. 


EDITOR/REPORTER  for  22  year  old  trade 
publication  located  in  Mercerville,  NJ  (near 
Princeton).  Must  have  excellent  writing  and 
phone  skills.  Good  salary  and  benefits  in  a 
casual  smoking  office.  Call  Ann  at: 

(609)  587-6200  or  Fax  (609)  587-351 1 
Or  E-mail:  ann@dealmakers.net 
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EDITORIAL 


EDITORIAL  WRITER 

The  Dayton  Daily  News,  a  Cox  newspaper, 
seeks  an  editorial  writer  to  join  its  4-person 
writing  staff.  The  successful  candidate  will 
be  an  insightful  thinker,  a  riveting  writer  and 
a  curious  reporter.  We’re  moderate  to  liber¬ 
al  in  our  philosophy,  but  we’re  more  prag¬ 
matic  than  ideological.  Previous  editorial 
writing  experience  is  a  plus,  but  not  re¬ 
quired.  Send  resume,  writing  samples  and 
a  letter  of  introduction  that  describes  your 
interest  in  opinion  writing  to: 

Ellen  Belcher,  Editorial  Page  Editor 
Dayton  Daily  News 

45  S.  Ludlow  Street,  Dayton,  OH  45402 
ellen_belcher@coxohio.com 

ASSISTANT  MANAGING  EDITOR 
The  Republic  seeks  a  versatile  journalist  to 
join  our  management  team  and  direct  copy 
desk,  pagination,  photo  and  design.  Lead¬ 
ership  and  communication  required.  Cover 
letter/resume  to  Bob  Gustin,  managing  edi¬ 
tor,  The  Republic,  333  Second  Street,  Co¬ 
lumbus,  IN  47201. 

rlgustin@therepublic.com 


MANAGING  EDITOR 

Immediate  opening  for  managing  editor  of 
The  Lufkin  Daily  News,  a  15,000  circulation, 
seven-day  newspaper  in  Deep  East 
Texas.  The  Daily  News  is  a  past  winner  of 
the  Pulitzer  Prize  for  public  service,  is 
owned  by  Cox  Newspapers,  and  is  commit¬ 
ted  to  quality  community  journalism.  The 
successful  applicant  will  have  a  minimum  of 
five  years’  daily  newspaper  experience, 
with  at  least  two  years  of  that  in  an  editor’s 
position.  The  managing  editor  is  responsible 
for  the  day-to-day  operation  of  a  14-person 
staff,  will  write  editorials  and  do  some  page 
layout.  We’re  looking  for  a  leader  who  isn’t 
afraid  of  hard  work  and  knows  how  to  get 
the  most  out  of  our  young  staff. 

Send  resumes  and  a  cover  letter  to: 
Gary  Borders,  Editor 
The  Lufkin  Daily  News 
P.O.  Box  1089 
Lufkin,  TX  75902 

Or  e-mail  to:Gborders@Coxnews.com 
No  phone  calls,  please. 


GENERAL  ASSIGNMENT  REPORTER 
The  NewsTribune  is  a  mid-size,  Monday 
through  Saturday  PM,  located  off  Interstate 
80  about  1  1/2  hours  from  Chicago.  Ideal 
candidate  will  have  previous  newspaper  ex¬ 
perience  and  knowledge  of  local  govern¬ 
ment.  Good  starting  salary  and  benefits. 
Send  resume  and  clips  to:  Joyce  Me 
Cullough,  NewsTribune,  426  Second  St., 
LaSalle,  IL  61301  or  e-mail  to: 

newstrib@ivnet.com 


COPY  EDITOR 

Content-oriented  copy  editor  with  critical 
thinking  skills  who  values  accuracy  in  copy, 
headlines  and  cutlines.  Page  design  is  a 
key  component  of  responsibilities.  Prefer 
candidates  with  three  years’  experience  on 
daily.  Send  resume  and  samples  to: 
rwilkerson@theeagle.com,  or  mail  data  to: 
Ray  Wilkerson,  Bryan-College  Station  Eagle, 
1729  Briarcrest,  Bryan,  TX  77805 


EDITOR  sought  for  well-established  recrea¬ 
tional  boating  newspaper  head  quartered  in 
San  Diego.  Please  fax  resume  and  salary 
requirements  to:  (619)  226-1037. 

www.editorandpublisher.com 


EDITORIAL 


COPY  EDITOR 

;  The  Press-Enterprise  (a  Belo  paper),  a 
I  fast-growing  and  ever-improving,  multi- 
I  zoned  170,000-circulation  daily  in  Southern 
I  California  ‘s  affordable  Inland  Empire, 
j  needs  a  strong  news  copy  editor  to  join  its 
i  experienced,  first-rate,  35<ditor  news  copy 
I  desk  operation.  If  you  have  three  years-plus 
j  experience;  know  how  to  edit  well;  like  the 
I  idea  of  working  within  an  hour  of  the  moun- 
I  tains,  beaches  and  desert  resorts;  and 
want  to  be  a  part  of  a  paper  that  has  a 
bright  future,  contact;  John  (Iryka,  Assistant 
[  Managing  Editor/News,  3512  14th  St., 

I  Riverside,  CA  92501  or: 

jgryka@pe.com 


I  EDITOR  -  The  News-Enterprise,  17,000- 
j  circulation  six-day  AM  in  Elizabethtown,  KY, 

I  35  minutes  south  of  Louisville.  Circulation 
'  up  nine  straight  months.  Brand  new  com- 
i  puter  system.  Staff  of  24  needs  motivating 
'  leader,  not  controlling  boss.  Part  of  Land- 
i  mark  Communications,  Inc.  Contact  Pub- 
;  lisher  Mike  Anders,  The  News-Enterprise, 
i  408  W.  Dixie  Avenue,  Elizabethtown,  KY 
]  42701.anders@mail.the-ne.com. 

COPY  EDITOR 

;  Come  work  in  spectacular  Southwest  Colo¬ 
rado.  The  Durango  Herald  has  an  opening 
for  a  copy  editor.  This  job  requires  strong 
I  copy-editing  skills,  headline-writing,  design 
j  and  pagination  skills.  Daily  newspaper  ex- 
j  perience  a  must .  The  Herald  has  been  hon- 
i  ored  repeatedly  in  recent  years  as  the  best 
small  daily  in  Colorado.  Send  a  cover  letter, 
resume  and  work  samples  to:  David  Staats, 
Managing  Editor,  The  Durango  Herald,  P.O. 

I  Box  Drawer  A,  Durango,  CO  81301.  Learn 
i  more  at:  www.durangoherald.com 


BUSINESS  REPORTER 

;  The  New  Mexico  Business  Weekly  seeks  a 
I  highly  skilled  business  reporter  to  join  our 
I  team.  We  are  a  rapidly  growing  newspaper 
i  with  a  reputation  for  innovative  enterprise 
reporting.  You  should  apply  only  if  you  have 
three  to  five  years  of  solid  business  repor- 
I  ting  experience  and  know  your  way  around 
S  financial  statements,  court  documents,  and 
j  other  tools  of  a  business  reporter’s  trade. 

!  Bilingual  Spanish  a  plus.  Send  three  best 
I  clips,  resume  and  cover  letter  to:  Emily 
i  Esterson,  Editor,  New  Mexico  Business 
!  Weekly,  625  Silver  SW,  Albuquerque,  NM 
[  87102  or  e-mail: 

I  eesterson@bizjournals.com. 


BUSINESS  WRITER 

The  Herald-Sun,  a  53,000-circulation  daily 
in  North  Carolina’s  famed  Research  Triangle 
region,  seeks  aggressive  reporter  to 
cover  issues  ranging  from  technology  to  re¬ 
tail.  The  Herald-Sun  is  a  family-owned  paper 
and  three-time  SABEW  winner.  We’re  looking 
for  experience  but  are  more  interested 
in  smarts  and  attitude.  Send  cover  letter, 
resume  and  at  least  five  samples  of  your 
best  work  to  Jeff  Zimmer,  Business  Editor, 
The  Herald-Sun,  P.O.  Box  2092,  Durham, 
NC  27702. 

SENIOR  REPORTER 

Experienced  reporter  needed  for  tech¬ 
nology,  economic  development  beats  in 
Wichita.  Salary  $35K-$45K.  Contact: 

Editor  Jim  Cross,  Wichita  Business  Journal 
jlcross@bizjournals.com  or  (316)  266-6184 
See  our  Web  page  at  wichita.bcentral.com 


EDITORIAL 


NEW  MEDIA  INFORMATION  DESIGNER 
The  News  &  Observer  seeks  an  experienced 
and  creative  information  designer  capable 
of  envisioning  the  future  of  new 
media.  The  person  in  this  position  will  be 
lead  designer  for  the  award-winning 
newsobserver.com  news  site  and  the  news¬ 
paper’s  online  arts  and  entertainment 
guide.  Working  primarily  with  a  team  of  con¬ 
tent  producers,  the  designer  must  also  act 
as  a  new  media  evangelist  and  team  mem¬ 
ber  with  counterparts  from  the  newspaper’s 
print  staff,  ensuring  design  consistency  and 
quality  presentation.  Candidates  should 
possess  exceptional  HTML  skills,  including 
a  strong  understanding  of  cross-platform 
design.  Above  average  proficiency  with 
Photoshop,  Illustrator  and  other  graphics 
programs  are  also  necessary.  Flash, 
Javascript,  dynamic  HTML  and  other  pro¬ 
gramming  ability  are  desired.  Organizational 
skills,  self-motivation  and  good  communi¬ 
cation  habits  a  must.  Compensation  pack¬ 
age  is  commensurate  with  experience  and 
ability.  Interested  individuals  should  E-mail 
resume,  salary  requirements  and  links  to 
previous  work  to  Content  Manager  John  J. 

Jordan  at;  johnj@newsobserver.com 

BUSINESS  EDITOR 

Weekly  newspaper  seeks  energetic,  experi¬ 
enced  hands-on  journalist  to  lead  a  group 
of  reporters  and  editors.  Candidate  must 
have  at  least  5  years  of  supervisory  experi¬ 
ence,  strong  editing  skills,  sound  news 
judgment  and  be  able  to  work  with  other 
departments  expanding  into  new  niches. 
Southeastern  New  England.  Send  resume, 
cover  letter  and  salary  requirements  in  con¬ 
fidence  to  Box  2206,  Editor  &  Publisher, 
770  Broadway,  7th  FI.,  NY,  NY  10003. 


EDITOR  needed  for  innovative  weekly  metro 
newspaper  with  30,000  circulation  located 
in  upscale  southeast  market.  Join  manage¬ 
ment  team  of  professionals  that  shapes  fu¬ 
ture  of  growing  company.  Friendly,  flexible 
environment.  Position  involves  planning, 
some  writing,  editing  and  design.  Requires 
3-5  years’  experience,  solid  news  judgment 
and  a  strong  background  in  community 
journalism  and  technology.  Competitive  saF 
ary  and  benefits  package.  Send  resume, 
cover  letter  and  tearsheets  to: 

Alan  Martin,  Community  Journals 
531  South  Main  Street,  Suite  RL-1 
Greenville,  SC  29601 


PAGE  DESIGNER 

Reading  Eagle  Company  is  seeking  an  ex¬ 
perienced  journalist  who  can  make  an  im¬ 
mediate  impact  on  our  newspapers  as  part 
of  our  10-member  design  team.  We  are  a 
70K  daily  and  lOOK  Sunday  publication 
with  AM/PM  editions  in  southeast  Pennsyl¬ 
vania.  We  have  completed  the  first  phase  of 
a  redesign  with  our  conversion  to  a  50-inch 
web  and  are  preparing  for  additional  refine¬ 
ments  during  the  coming  year.  The  ideal 
candidate  understands  that  design  is  an  in¬ 
tegral  part  of  the  communication  process. 
He/she  must  be  capable  of  making  story 
presentation  decisions  for  breaking  news, 
features  and  projects.  We  offer  competitive 
salary  and  benefits  and  an  opportunity  for 
career  advancement.  Send  resume  and 
work  samples  to  Assistant  Managing  Editor 
Harry  Deitz,  Reading  Eagle/Times,  P.O. 
Box  582,  Reading,  PA  19603-0582  or  to: 
hdeitz@readingeagle.com 
JULY  16,  2001 


EDITORIAL 


COPY  EDITOR 

The  Erie  Times-News  is  a  family-owned 
newspaper  that  needs  a  copy  editor  strong 
in  both  design  and  editing.  We  are  looking 
for  an  editor  who  can  design  creative  lay¬ 
outs  for  section  fronts  as  well  as  offer 
clean  reads  for  local  and  wire  copy.  This 
candidate  will  be  able  to  design  entire  ad¬ 
vance  sections,  write  compelling  headlines 
and  energetic  cutlines  and  paginate  with 
QuarkXPress.  We  emphasize  content,  and 
adhere  to  style.  We  critique  our  work  each 
day  before  the  entire  newsroom  to  discuss 
how  we  can  make  tomorrow’s  paper  better. 
Erie  is  located  on  the  shore  of  Lake  Erie  in 
Pennsylvania.  The  paper  (about  90,000 
Sunday)  has  been  owned  by  the  same  fami¬ 
ly  for  113  years.  Send  resumes  and  sam¬ 
ples  to  Liz  Allen,  administrative  editor,  205 
W.  12th  Street,  Erie,  PA  16534.  Fax:  (814) 
870-1735.  E-mail:  liz.allen@timesnews.com 

ASSISTANT  METRO  EDITOR 
Responsible  for  supervising  a  team  of  re¬ 
porters  in  one  of  the  newspaper’s  six 
fulFservice  bureaus.  The  emphasis  is  on 
producing  an  interesting  and  comprehensive 
news  report  that  has  everything  from 
the  micro-local  news  that  readers  want  to 
broader  stories  that  have  regional  appeal. 
Assistant  metro  editors  in  bureaus  assign 
stories,  photos  and  graphics,  as  needed; 
edit  local  copy;  and  assure  the  quality  and 
quantity  of  content  for  their  section.  Experi¬ 
ence  as  a  reporter  and  line  editor  preferred. 
CONTACT:  Laura  Wingard,  Assistant 
Managing  Editor/Metro,  The  Press  Enter¬ 
prise,  3512  Fourteenth  Street,  Riverside, 
CA  92501.  Email:lwingard@pe.com. 

EDITORS  and  REPORTERS 
CNHI  Georgia  has  excellent  career  opportu¬ 
nities  available  tor  talented  journalists. 
Openings  range  from  managing  editor  to 
news  designer,  copy  editor  to  reporter.  Our 
10  award-winning  daily  newspapers  offer 
great  growth  potential.  If  you  are  a  commu¬ 
nity-oriented  self-starter  with  Georgia  on 
your  mind,  send  resume,  salary  require¬ 
ments  and  references  to: 

Steve  Smith,  VP/Division  Manager 
CNHI  Georgia 

P.O.  Box  968,  Valdosta,  GA  31603 

DEPUTY  NEWS  EDITOR 
The  News  &  Observer  in  Raleigh,  NC.  seeks 
candidates  for  the  No.  2  news  copy  desk 
job.  We  want  7  to  10  years  experience  at 
daily  newspapers;  sound  news  judgment; 
strong  editing  skills;  and  some  supervisory 
experience.  Work  with  a  desk  that  has  a  re¬ 
spected  place  in  a  newsroom  dedicated  to 
professional  development.  Send  your 
resume,  references,  work  samples  and  a 
cover  letter  to  Deputy  News  Editor  Job,  c/o 
Melanie  Sill,  Managing  Editor,  The  News  & 
Observer.  215  South  McDowell  Street, 
Raleigh,  NC.  27602.  Deadline:  July  27. 


LOOKING  FOR  FUTURE  MANAGING  EDITOR 
The  Daily  Iberian,  an  award-winning  15,000 
circulation  paper  in  the  heart  of  Cajun  Coun¬ 
try,  is  looking  for  a  strong  City  Edi¬ 
tor/Assistant  Managing  Editor.  We’re  seek 
ing  someone  who  wants  to  eventually  be 
managing  editor,  here  or  at  one  of  our 
other  papers.  Excellent  salary.  b''’f'ts. 
and  a  great  area  to  live.  Reply  to  M  sgmg 
Editor  Scott  Turick,  The  Daily  Iberian,  P.O. 
Box  9290,  New  Iberia,  LA  7056.' 

Or  E-mail  to:  dailyiberian@helLouth.net 
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EDITORIAL 


COVER  SOUTH  FLORIDA'S 
MOVERS  &  SHAKERS 

The  Miami  Daily  Business  Review,  an  award 
winning  business  and  legal  daily  in  Miami, 
Fort  Lauderdale  and  West  Palm  Beach,  is 
always  looking  for  writers  with  a  thirst  for 
breaking  news  and  a  flair  for  excellent  writ¬ 
ing.  Our  readers,  subjects  and  sources  are 
the  people  and  businesses  that  shape 
South  Florida.  If  you  can  meet  high  stand¬ 
ards  and  compete  in  an  intense  and  exciting 
journalism  market,  please  send  your  resume 
and  clips  to: 

Editor,  Miami  Daily  Business  Review 
One  ^E.  Third  Avenue,  Suite  900 
Miami,  FL  33131 


EDITOR  for  semi-weekly  newspaper  in 
Franklin,  VA.  Excellent  salary,  benefits.  For 
info  call  Hanes  Byerly  or  Jamie  Brown: 

(800)  562-9822 


INFORMATION  SYSTEMS 


VP  OF  INFORMATION  SYSTEMS 
The  dynamic  LA  Newspaper  Group  is  look¬ 
ing  for  a  highly  skilled  executive  to  manage 
the  staffs  and  systems  located  in  our  6 
Greater  LA  area  daily  newspapers.  Qualified 
candidates  will  have  10  years  executive  lev¬ 
el  experience  in  the  field  of  Information  Sys¬ 
tems  and  a  bachelor’s  degree  in  Computer 
Science  or  comparable  knowledge  and  ex¬ 
perience.  Newspaper  industry  experience  is 
a  plus.  We  offer  a  competitive  salary  and 
benefit  package. 

Please  send  your  resume  to: 

Joan  Dzuro 
21221  Oxnard  Street 
Woodland  Hills,  CA  91367 
Fax:  (818)  713-0048 
E-mail:  Joan.dzuro@dailynews.com 


INFORMATION  SYSTEMS 


MAILROOM 


MAILROOM  FOREMAN 

The  Commercial  Appeal,  a  leader  in  the 
E.W.  Scripps  Company,  has  a  rare  opportu¬ 
nity  to  join  our  production  staff  as  a 
Mailroom  Foreman.  We  are  seeking  a 
self-motivated  manager  to  supervise  all 
mailroom  production  functions.  Duties  in¬ 
clude  scheduling  production  and  personnel, 
investigating/resolving  problems,  main¬ 
taining  various  records,  reports  and  meet¬ 
ing  production  deadlines.  This  position  re¬ 
quires  at  least  five  years'  experience  in 
Mailroom  systems  and  procedures;  knowl¬ 
edge  of  mailroom  equipment;  excellent 
communication  and  interpersonal  skills;  at¬ 
tention  to  detail;  ability  to  learn  IPCS  sys¬ 
tem;  experience  with  SLS  1000  systems 
and  inkjet  systems  preferred.  We  offer 
competitive  salary,  excellent  benefits  and 
good  working  conditions.  Send  detailed 
resume  with  salary  history  and  requirements 
to  Charlotte  Cranford,  Employment 
Coordinator,  The  Commercial  Appeal,  495 
Union  Avenue,  Memphis,  TN  38103. 

E-mail  or  fax  to: 

hr@gomemphis.com  (901)  529-2618 


MARKET  DEVTXOPMENT 


SENIOR  MEDIA  ADVISOR 
The  International  Research  &  Exchanges 
Board’s  Media  Development  Division,  seeks 
a  long-term  Senior  Media  Advisor  for  a 
USAID-funded  media  development  program 
in  Kosovo.  Ideal  candidates  are  experienced 
professionals  with  at  least  10  years 
journalism  experience  in  electronic  and/or 
print  media.  Previous  experience  in  teaching 
or  training;  regional  and/or  international 
experience  a  plus.  Fax  or  E-mail  resume 
with  cover  letter  to: 

IRE)(/MDD/KO 

(202)  628-8189  hr@irex.org 
EOE 


INFORMATION  SYSTEMS 


SUPPORT  NEWSPAPER  BUSINESS  SYSTEMS  FROM  HOME 
(No  need  to  relocate!) 


Over  the  past  several  years,  we  have  installed  more  circulation  and  advertising  systems 
than  all  other  vendors  combined.  Our  success  now  requires  that  we  add  more  resources 
to  our  outstanding  support  organization  so  that  we  can  continue  to  provide  the 
highest  level  of  service  in  the  business.  We  are  looking  for  individuals  that  seek  a  stimu¬ 
lating  environment  working  with  newspaper  people  throughout  the  US  and  Canada.  We 
provide  a  complete  set  of  competitive  benefits  and  pay. 

This  is  an  outstanding  opportunity  for  those  individuals  who  seek  a  career  change  but 
do  not  want  to  relocate.  You  will  be  able  to  work  from  a  home  office  with  full  access  to 
our  entire  support  infrastructure  via  high-speed  Internet  connections.  The  ideal  candi¬ 
date  should  have  at  least  three  years  of  experience  working  with  circulation  or  display 
advertising  business  management  systems  in  the  newspaper  industry,  either  as  an 
end-user  or  in  system  support. 

If  you  like  working  on  and  solving  interesting  problems  and  knowing  that  you  can  help 
make  a  real  difference  with  each  customer,  then  you  are  a  perfect  candidate  for  this  po¬ 
sition.  We  have  open  positions  in  Client  Support  and  Quality  Assurance. 

Please  e-mail  your  resume  with  cover  letter  indicating  salary  requirements  to: 

Human  Resources  Department 
Please  reference  E&P  Box  2213  in  E-mail  Subject  line 
E-mail  to:  mmacmahon@editorandpublisher.com 


I<@>  visit  our  website 
WWW.  ed  itorand  f>u  blisKier .  com 


MARKETING 


The  KosovaLive  News  Agency  is  seeking  a 
full  time 

MARKETING  MANAGER 
Successful  applicant  should  be  fluent  in 
English  and  Albanian,  with  a  practicable  de¬ 
gree  and  experience  in  marketing/ 
management.  The  Marketing  Manager  will 
plan,  coordinate  and  execute  KosovaLive’s 
market  plans,  with  a  view  to  maximizing 
business  development. 

QUALIFICATIONS: 

Outstanding  computer  skills,  attention  to 
detail,  dependable,  creative,  strong  inter¬ 
personal  skills.  B.A.  required,  M.B.A.  pre¬ 
ferred,  media  and/or  commercial  back¬ 
ground  desirable.  Significant  Web  and  Web 
marketing  experience  desired. 

The  company  will  offer  a  competitive  salary 
and  commission. 

KosovaLive  News  Agency,  founded  in 
October,  2000  as  an  independent  news 
agency  for  Kosova,  publishes  daily 
up-to-date  editions  in  Albanian  and  English 
via  the  web.  Based  in  Prishtina  it  provides 
local  print  media  and  broadcaster  and  inter¬ 
national  media  with  its  news  service. 

Please  phone  for  an  initial  contact  or  for¬ 
ward  your  resume  and  statement  of  interest 
by  E-mail,  phone  or  tax. 

Phone:011-381  (038)  548  321 
OR011-381(038)  548  276 
OR  011 -381  (038)  548  277 
Fax:011-381  (038)  548  319 
E-mail:  editor@kosovalive.com 


PHOTOGRAPHY 


DEPUTY  STATE  PHOTO  EDITOR 
AP  seeks  experienced  photographer,  and 
editor  to  work  with  state  photo  editor  to  su¬ 
pervise  and  coordinate  daily  photo  cover¬ 
age  of  NYC  and  suburban  areas.  Must  have 
superior  news  judgment  and  ability  to  moti¬ 
vate  staff  in  a  highly  competitive  news  envi¬ 
ronment.  Must  have  knowledge  about  AP 
photo  operations  and  have  experience  on 
major  breaking  stories.  Should  have  com¬ 
mand  of  Photoshop  and  other  photo  pro¬ 
grams  in  a  PC  environment.  Should  have 
supervisory  and/or  managerial  experience. 
To  apply,  send  resume  to:  The  Associated 
Press,  Attn:  Human  Resources,  50  Rocke¬ 
feller  Plaza,  New  York,  NY  10020. 

Or  E-mail  to:  apjobs@ap.org 


POST  PRESS 


CUSTOMER  SERVICE  MANAGER 
NEWSTEC,  the  leading  supplier  of  remanu¬ 
factured  inserters  and  NEWSCOM  inserter 
controls,  seeks  a  Customer  Service  Manag¬ 
er  tor  our  Massachusetts  office.  Work  expe¬ 
rience  should  include  knowledge  of  post 
press  area,  inserters,  electrical  and  PLC 
components,  as  well  as  an  ability  to  work 
with  and  manage  a  customer  service  team. 
Some  travel  is  required.  This  is  an  important 
position  in  our  company  and  is  reflected 
in  our  compensation  package. 

Please  fax  or  E-mail  resume  to  Don  Curley: 

(508)  850-7951  dcurley@worldnet.att.net 


PRESSROOM 


PRESSMAN  needed  for  growing  Colorado 
community  newspaper.  24,000  am  daily 
with  commercial  printing  operation.  Goss 
Urbanite,  running  4  section  papers.  Come 
join  a  dedicated  staff  and  management 
team.  Competitive  wages,  125  Cafeteria 
Plan,  paid  vacation  and  relocation  ex¬ 
penses.  Contact:  Kevin  Kocher,  Production 
Manager,  Greeley  Tribune,  P.O.  Box  1690, 
Greeley,  CO  80632,  (970)  352-0211  or: 
kocher@greeleytrib.com 


ASSISTANT  PRESSROOM  MANAGER 
The  Pioneer  Press  is  seeking  candidates 
for  Assistant  Pressroom  Manager.  The  suc¬ 
cessful  candidate  will  be  responsible  for 
supervising  the  pressroom  and  producing 
both  the  daily  and  Sunday  newspapers. 
We  require  five  years  experience  of  demon¬ 
strated  proficiency  on  a  web-fed  offset 
press,  a  high  level  of  mechanical  aptitude, 
and  a  high  school  diploma  or  equivalent. 
Additionally,  we  prefer  three  to  five  years 
solid  supervisory  experience  and  some 
newspaper  experience.  The  hours  vary 
to  include  nights,  weekends,  and  some 
holidays. 

We  offer  challenging  work  in  a  team  envi¬ 
ronment,  excellent  compensation  and  bene¬ 
fits  programs,  and  opportunities  for  educa¬ 
tion  and  career  growth. 

Interested  candidates  should  send  their 
resumes  to: 

St.  Paul  Pioneer  Press 
345  Cedar  Street 
St.  Paul,  MN  55101 
Resumes@pioneerplanet.com 
Fax:  (651)  228  5197 


POCONO  PRESS  OPERATOR 
i  Award  winning  tri-weekly  seeks  experienced 
I  6-unit  Goss  Suburban  operator.  Daytime. 
I  4-Color  experience  needed.  You  won’t 
I  make  city  pay,  but  you  will  live  and  work  in 
!  the  safe  and  beautiful  Pocono  Mountains 
I  where  world-class  hunting/fishing  abounds, 
i  Resume  to:  Press  Operator,  P.O.  Box  E, 

'  Honesdale,  PA  18431 .  E-mail  or  Call: 
newseagle@aol.com  (570)  2264547 


,  PRESSROOM  MANAGER -15,000  AM  daily 
I  in  beautiful  Western  Massachusetts  looking 
!  for  quality  conscious  individual  to  manage 
j  camera,  plate  and  pressroom.  Send 
i  resume  to  Doug  Hillman,  P.O.  Box  1367, 
i  Greenfield,  MA  01302-1367  or  call  (413) 
j  772-0261  ext.  288  or  E-mail: 

I  dhillman@recorder.com 


PRODUCTION/TECH 


!  PLANT  SUPERINTENDENT 

i  Plant  manager  sought  for  new  production 
j  facility  with  all  new  equipment.  Responsibili¬ 
ties  include  press,  inserting  and  pre-press 
operations  along  with  building  maintenance. 
We  produce  three  daily  AM  newspapers 
with  commercial  work  in  Massena,  NY. 
Send  resume  and  references  to: 
j  michael-valentine@mailcity.com 
1  Or  call  (315)  783-3346 


Classified  Advertising  call  (888)825-9149 
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www.editorandpublisher.com 


Phone:  1-888-825-9149 


CLASSIFIED  ADVERTISING 


Fax :  (646)  654-5312 


MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


PRODUCTION/TECH 


ELECTRICAiyPRODUCTION  TECHNICIAN 
The  San  Antonio  Express-News,  a  dynamic 
230K  daily  and  350K  Sunday  newspaper, 
seeks  an  experienced  production  mainte¬ 
nance  electrical  technician  to  work  on  our 
three  8  unit  Goss  Colorliner  presses.  The 
position  requires  the  ability  to  troubleshoot 
all  electrical  components  as  well  as  read 
and  comprehend  electrical  and  mechanical 
prints.  Must  have  an  extensive  knowledge 
of  all  test  equipment  necessary  to  success¬ 
fully  troubleshoot  and  repair  production 
equipment  in  a  timely  and  efficient  manner. 
Computer  and  PLC  experience  is  a  must. 
We  offer  a  competitive  salary,  quality  work 
environment  and  a  comprehensive  benefits 
package.  Qualified  applicants  are  encour¬ 
aged  to  e-mail  a  resume  to:  employ- 
ment@express-news.net.  Subject:  Electri¬ 
cal/Production  Technician;  or  you  may  mail 
to:  San  Antonio  Express-News,  Human  Re¬ 
sources  Department,  Attn:  Electri¬ 
cal/Production  Technician  ,  P.O.  Box  2171, 
San  Antonio,  Texas  78297-2171;  or  you 
may  fax  your  resume  to:  (210)  25Ci-3971. 

EQUAL  OPPORTUNITY,  DRUG-FREE 
EMPLOYER 


-POSITIONS 


_ CIRCULATION _ 

CIRCULATION  MANAGER,  15  years  experi¬ 
ence  seeking  position  with  small  to  medium 
daily.  Zone  I  or  II  preferred.  (845)  8004084 


-POSITIONS  WANTED- 


EDITORIAL 


HAVE  PEN,  WILL  TRAVEL.  Seasoned  jour¬ 
nalist,  adventurer  seeks  dream  job  as  travel 
editor/reporter.  Ten  years  experience,  five 
at  large  dailies.  Can  speak  four  languages. 
E-mail:  RoCrusoe@aol.com 

EDITOR/WRITER  seeking  national  NYC  job.  I 
love  the  field  and  it  shows  in  the  quality  of 
my  work.  5  years  of  experience  at  maga¬ 
zines  and  newspapers  (consumer  &  trade). 
(631)  331-3359.  isabeau3@yahoo.com 

miCE  COLUiWST 

Psychological  counselor  and  writer  looking 
to  write  a  psychological  advice  column  for 
a  newspaper  or  magazine  (no  tabloids). 
Have  doctorate  in  clinical  psychology  and 
strong  interest  in  offering  mental  health 
advice  readers.  Reply  to: 

Box  2210  Editor  &  Publisher 
770  Broadway  7th  FI.,  NY,  NY  10003 

BILINGUAL  (English-Spanish)  writer,  editor, 
translator  seeks  freelance  work  with  news¬ 
papers  and  trade/consumer  magazines. 
Virginia  Benvenuto  Earl  (949)  650-5529 
www.spanishtranslators.net 

“The  Future  is  called  “perhaps,” 
which  is  only  possible  thing  to 
call  the  future.  And  the  impor¬ 
tant  thing  is  not  to  allow  that  to 
scare  >ou.” 

-Tennessee  Williams 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry’s - 

- meeting  place. - 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 

asuiaiaB 

LINE  AD  RATES 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks  . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  othenivise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
133-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

.  $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-canceliable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MKIHELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  -f  WESTERN  U.&) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  *  ALL  OTHER  CATEGORIES) 


www.editorandpublisher.com 
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VOL.  3 

f^Nphabetical  listing  of  personnel  from  Dailies,  Weeklies, 
^  Groups,  Services,  Shopper  and  Niche  Publications. 

I  •  Name,  Title,  Company,  Phone,  City  &  State 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 


Call  1-888-612-7095  to  Order  NOW! 

Buy  the  3  Volume  Set  for  only  $205  and  Save  40% 


Etf'S  Hitefnatfo^i  Year  Book  is  the  Butl^tative  source  tomwt-taieiJropte  you 
need  tb  reach  aira  the  information  you  need  to,  know  -  newspaper  py  newspaper. 


LJ 


p-j 


YEAR  B(X)K 


Y  EAR  BOOK 


VOL.  1 

•  U.S.  &  Canadian  Dailies 

A'-S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 
^  foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


VOL.  2 

vU-S.  &  Canadian  Community  Weeklies 
;\3>-S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 

I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 
Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  1  for  more  information. 


SYNDICATES 


Employment  nadir  is  major  topic  at  convention 
that  also  features  remarks  by  Ralph  Nader 


BY  DAVE  ASTOR 

TORONTO 


Dozens  of  creators  temporarily  left  their  jobs 
to  attend  the  Association  of  American  Editorial 
Cartoonists  (AAEC)  convention  here,  where  they 
heard  about  a  rash  of  job  cuts  that  in  some  cases  may 
be  permanent. 

Approximately  a  half-dozen  of  the  150  or  so  editorial  cartoonists 
in  the  United  States  have  lost  their  posts  during  the  past  few  weeks. 

The  San  Diego  Union-Tribune  •  •  • 

canned  Steve  Kelley  over  a  contro-  ISSUC  IS  lllipor 

versial  cartoon  {E^P,  June  4,  p.  M  ■  1 1  pa  n  hp  PfinVPVpH  a 


21)  and  replaced  him  with  Steve 
Breen  of  the  Asbur^  Park  (N.  J.) 

Press.  The  Boston  Globe's  Paul  Szep  '' 

and  the  Orlando  (P\sl)  Sentinels 
Ralph  Dunagin  accepted  early- 
retirement  buyouts  as  part  of 
parent-company-ordered  staff  cuts. 

Also,  Bill  Schorr  and  the  New  York 
Daily  News  parted  ways  about  a  month 
ago.  “We  don’t  discuss  personnel  matters,” 
said  Daily  News  spokesman  Ken  Frydman, 
when  asked  the  circumstances  of  Schorr’s 
departure  and  whether  he’ll  be  replaced. 

Mark  Fiore  and  the  San  Jose  (Calif) 
Mercury  News  will  part  ways,  too,  at  the 
end  of  this  month,  and  Dick  Wright  was 
let  go  from  The  Columbus  (Ohio)  LHspatch 
and  Daryl  Cagle  from  The  Honolulu 
Advertiser  in  cost-cutting  moves. 

“Never  before  has  our  profession  been  so 
threatened,”  said  AAEC  President  David 
Horsey  of  the  Seattle  Post-Intelligencer  and 
Tribune  Media  Services  (TMS). 

Dunagin,  who  told  E^P  from  Orlando 
that  he  was  “on  the  verge  of  retiring  any¬ 
way,”  doesn’t  think  his  post  will  be  refilled, 
but  added  that  the  Sentinel  still  has  editori¬ 
al  cartoonist  Dana  Summers  on  staff.  The 


“If  an  issue  is  important, 
it  can  be  conveyed  and 
made  interesting  by  the 

media  •  _  PAI  PU  MAnPE 


—  RALPH  NADER 

Consumer  advocate/ 
PRESIDENTIAL  CANDIDATE 


Globe  (which  still  employs  Dan  Wasser- 
man)  and  the  Dispatch  (where  Jim  Larrick 
remains)  were  also  two-cartoonist  papers. 

While  the  scope  of  recent  job  reductions 
is  unusual,  the  number  of  full-time  posi¬ 
tions  has  shrunk  for  years  as  more  papers 
use  syndicated  rather  than  local  cartoons  to 
save  money  and/or  to  avoid  stirring  contro¬ 
versy  with  some  readers,  advertisers,  and 
politicians  (E&P,  May  18, 1996). 

Dick  Locher  —  speaking  on  a  convention 
panel  about  “navigating  the  climax  of  your 
career”  —  said  cartoonists  trying  to  keep 
their  jobs  should  strive  to  have  a  good  rela¬ 
tionship  with  their  editors,  offer  to  do  extra 
work  (such  as  illustrating  letters  to  the  edi¬ 
tor),  and  attempt  to  get  syndicated.  The 
Chicago  TribunelTNiS  creator  noted  that 
an  editor  “might  be  reluctant  to  can  you”  if 
the  paper’s  name  is  seen  around  the  nation. 

But  a  couple  of  audience  members  said 
cartoonists  can  lose  their  jobs  no  matter 


what  they  do.  Indeed,  several  recently 
:  dropped  cartoonists,  including  Kelley 
!  and  Schorr,  were  sjTidicated.  Copley  News 
j  Service  let  Kelley  go,  but  United  Feature 
Syndicate  is  still  distributing  Schorr. 

Locher ’s  co-panelists  were  meeting  host 
I  Andy  Donato  and  Hy  Rosen  —  two  other 
j  cartoonists  who’ve  also  fared  better  than 
i  many  of  their  peers.  Donato  accepted  a 
buyout  from  The  Toronto  Sun  seven  years 
j  ago,  but  still  does  cartoons  for  the  paper  as 
a  contract  free-lancer.  Rosen  retired  from 
I  the  Albany,  N.Y.,  Times  Union,  but  contin- 
I  ues  to  draw  cartoons  for  it  while  also  paint- 
'  ing  and  sculpting.  He  said  the  “name 
recognition”  he  built  at  the  paper  has 
helped  him  get  commissions  to  do  statues. 

Someone  with  lots  of  name  recognition  is 
Ralph  Nader,  who  talked  to  AAECers  about 
media  coverage  of  his  recent  Green  Party 
presidential  campaign.  He  noted  that  he’s 
been  blamed  for  swinging  the  election  to 
George  W.  Bush,  but  said  A1  Gore  has  him- 
!  self  to  blame.  Nader  mentioned,  among 
other  things,  that  Gore  lost  his  home  state 
of  Tennessee  and  performed  poorly  in  the 
televised  presidential  debates. 

Spieaking  of  the  debates,  Nader  said 
third-party  candidates  have  little  chance  to 
reach  “tens  of  millions”  of  voters  if 
T  3,llt ,  they’re  not  allowed  to  participate, 
nd  He  added  that  the  Democratic 

and  Republican  parties  aren’t  far 
’  tri0  apart:  “Their  similarities  tower 

over  the  differences  they’re  willing 
H  NADER  to  fight  over.  They’ve  become  one 
dvocate/  corporate  partv  with  two  heads 

VNDIDATE  ^ .  f  - 

wearing  different  makeup. 

Nader  also  said  he’d  like  to  see  more  car¬ 
toons  about  globalization.  “I  know  how  dif¬ 
ficult  they  must  be  to  draw,”  he  said.  “But  I 
hope  you  find  a  way  to  visualize  it  for  peo¬ 
ple.  If  an  issue  is  important,  it  can  be  con¬ 
veyed  and  made  interesting  by  the  media.” 

The  consumer  advocate  said  globaliza¬ 
tion  needs  to  be  addressed  because  it  harms 
average  citizens  —  noting  that  multination¬ 
al  corporations  can  ride  roughshod  over  a 
countrv'’s  environmental  and  safety  regula¬ 
tions,  and  eliminate  well-pa>ing  jobs  in  one 
country  and  hire  low-wage  workers  in  an¬ 
other.  He  added  that  “supra-govemmental” 
bodies  such  as  the  World  Trade  Orgemiza- 
tion  meet  in  secret,  with  no  press  allow’ed. 

The  speaker  said  few  journalists  or  mem¬ 
bers  of  Congress  bother  to  peruse  the  full 
'  text  of  trade  agreements,  which  include 
“antidemocratic”  clauses.  “The  press  reads 
summaries  and  memos,”  Nader  observed 

Before  Nader  spoke,  Los  Angeles  Times 
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columnist  who  hosts  MSNBC’s  “HardbaH” 
show.  He  said  Bush  doesn’t  speak  enough 
to  the  media  and  Americans  in  general,  and 
that  it’s  good  for  talk-show  hosts  to  have  a 
writing  background  because  it  gives  them 
“discipline”  and  the  ability  to  “think  things 
through. ...  I  don’t  think  you  should  be 
allowed  on  television  unless  you  can  write.” 

Two  Toronto  columnists  joined  two 
Canadian  cartoonists  on  another  panel. 

The  Globe  arid  Mail  writer  Rick  Salutin 
said  Canadian  satirists  tend  to  have  a 
lighter  touch  than  U.S.  ones.  “Americans 
can  be  awfully  fimny,  but  have  always  been 
weak  in  the  subcategory  of  political  satire  in 
which  cartoons  fall,”  he  stated.  “Having 
been  raised  with  extravagant  mjths  of  their 
country’s  idealistic  benevolence,  Americans 
often  erupt  with  a  furious  sense  of  betrayal 
when  they  discover  its  failings,  and  lose  the 
detachment  necessary  for  satire.” 

Canada’s  humor  style  does  seem  to 
connect  with  many  Americans.  Toronto 
Sun  columnist  Peter  Worthington  noted 
that  people  such  as  Dan  Aykroyd,  Jim 
Carrey,  Michael  J.  Fox,  and  Mike  Myers 
all  hail  from  Canada  —  as  do  many  non¬ 
humorist  celebrities,  including  TV  anchor 
Peter  Jennings  and  singer  Alanis  Moris- 
sette.  But  while  Canadian  entertainers 
thrive  down  south,  the  United  States  domi¬ 
nates  in  many  other  ways.  “We  are  the 
mouse  and  the  U.S.  is  the  elephant,”  said 
editorial  cartoonist  Roy  Peterson  of  The 
Vancouver  Sun  in  British  Columbia  and  the 
Cartoonists  &  Writers  Syndicate  (CWS). 

“Ninety  percent  of  Canadians  live  within 
100  miles  of  the  border,”  added  cartoonist 
Terry  “Aislin”  Mosher  of  The  Gazette  in 
Montreal  and  CWS.  “We  watch  your 
movies.  We  read  your  books.  We  drive  your 
cars.  We  know  so  much  about  America,  but 
you  know  virtually  nothing  about  us.” 

The  AAEC  also  honored  Jim  Lange  for 
50  years  of  cartooning  with  The  Daily 
Oklahoman  of  Oklahoma  City,  and  gave  its 
“Courage  in  Editorial  Cartooning  Award”  to 
the  CWS-syndicated  Nik  Kowsar  of  Iran, 
where  he  was  jailed  last  year  for  his  work. 

In  addition,  Ted  Rail  of  Universal  Press 
Syndicate  discussed  a  planned  2002  collec¬ 
tion,  from  NBM  Publishing,  of  cartoons  by 
AAEC  members.  And  Horsey  reported  on  a 
possible  partnership  in  which  the  Freedom 
Forum  would  provide  money  to  the  AAEC, 
which  in  turn  would  provide  the  Freedom 
Forum  with  such  things  as  speakers  and 
cartoons  for  exhibits  and  a  book. 

Horsey  will  be  succeeded  in  September 
as  AAEC  president  by  Scott  Stantis  of  The 
Birmingham  (Ala.)  News  and  Copley.  11 


rations  to  sue  governments.  “I  want  [the 
private  sector]  to  be  the  servant  of  society, 
not  the  master  of  society,”  he  said. 

Wilson  countered  that  this  clause  is 
necessary  to  protect  corporate  investment 
that  brings  “technological  know-how”  and 
jobs  to  countries.  But  Deborah  Bourque, 
national  vice  president  of  the  Canadian 
Union  of  Postal  Workers,  said  many  of 
these  jobs  are  low-paying  and  temporaiy’. 

In  another  session,  Alan  Blum  said 
there’s  been  many  anti-smoking  cartoons 
during  the  past  decade  as  public  disgust 
with  tobacco  has  grown.  The  director  of  the 
University  of  Alabama  Center  for  the  Study 
of  Tobacco  and  Society  showed  examples 
from  his  collection  of 1,250  such  cartoons 
—  including  one,  by  Rex  Babin  of  The 


reporter  Evelyn  Iritani  moderated  a  global¬ 
ization  session  that  “will  help  us  in  our  car¬ 
toons  in  the  days  to  come,”  said  Horsey. 

One  panelist,  former  Canadian  Finance 
Minister  Mike  Wilson,  supports  free  trade 
between  his  country  and  the  United  States. 
“This  has  been  very  good  for  Canada,”  he 
said,  noting,  for  instance,  that  Canada’s  ex¬ 
ports  to  the  States  are  growing  slightly 
faster  them  imports  from  its  neighbor. 

But  Ed  Broadbent,  former  leader  of 
Canada’s  New  Democratic  Party,  said  he’s 
troubled  by  various  aspects  of  globalization 
—  including  a  rise  in  foreign  takeovers  of 
Canadian  firms  and  a  clause  in  the  North 
American  Free  Trade  Agreement  (NAFTA) 
that  allows  multi- 
-'V?*-  national  corpo- 


“I  don’t  think  you  should  be 
allowed  on  television  unless 
f\  you  can  write.” 

—  CHRIS  MATTHEWS 

“Hardball”  columnist/TV  host 


Sacramento  (Calif.)  Bee  and  North  Ameri¬ 
ca  Syndicate,  picturing  Washington’s 
Capitol  Building  as  a  big  cigarette  lighter. 

Blum  said  ridicule  is  an  important 
weapon  in  the  fight  against  smoking. 
“These  guys  [the  tobacco  industry] 
need  to  be  laughed  at,”  he  commented. 

AAECers  also  heard  from  Chris 

t  Matthews,  the  San  Francisco  Chronicle! 
Newspaper  Enterprise  Association 


New  Revenue? 

‘^t'pointe 


to  a  clear  solution 


Viapointe 

Private-Label,  Turn  Key  Web  Building  and 
Hosting  for  Your  Advertisers. 


Our  private-label  Web  Building  &  Hosting  Solutions  are 
100%  focused  on  providing  wholesale  Web  building  & 
hosting  services  to  media  companies,  agencies  and 
ISP’s.  By  combining  our  services  with  your  business, 
you  will  experience  a  clear  solution  to  new  revenue. 


©lapointe 


Call  today  to  join  our  growing  list  of  Media  Companies 
who  are  already  enjoying  real  revenue. 

1-800-366-2191 


Web  Hosting  and  Development 
www.viapointe.com 


26  EDITOR& PUBI.ISHKR  JULY  16,  2001 


TECHNOLOGY 


Yesterday’s  and  tomorrow’s  news  on  screen  as  it  appears  in  print 


BY  JIM  ROSENBERG 


Mediterraneans  know  a  thing  or  two  about 
preserving  the  past.  At  Nexpo  2001,  the  newest 
ways  to  save,  show,  and  spread  the  printed 
word  came  from  lands  that  gave  us  the 
Psalmist  and  the  Gospels  of  the  oldest  best¬ 
seller  and  first  beneficiary  of  movable  type. 

Systems  developed  in  Israel  by  Olive  Software  Inc.  and  in  Greece 
by  Lambrakis  Press  combine  advantages  of  print  presentation, 

digital  files,  and  Web  browser  accessibility,  j  nologies  department  director  at  Lambrakis 
Using  its  archiving  and  daily  home-deliveiy  ^  Press  Archives.  He  expects  “the  market  will 
technology,  Olive  aims  to  enable  publishers  I  open”  in  four  to  five  years,  with  relevant 
to  “leverage  printed-edition  assets”  without  i  technologies  improving  by  that  time, 
relying  on  an  Internet  production  staff,  i  Nevertheless,  Lambrakis  has  a  working 

“allowing  them  to  make  money  online  for  |  product  —  e-preserve  newspapers  —  and  a 

the  first  time”  —  and  from  only  a  fraction  j  digitizing  service  that  it  says  was  selected  to 

oftheir  Web  sites’ total  number  of  visitors,  scan  hundreds  of  thousands  of  newspaper 

said  Marketing  and  _ _ pages  dating  back  to  1890. 

Sales  Vice  President  Already  it  has  digitally  pre- 

AlonMen.  served  a  million  of  its  ovra 

Whereas  Denver-  'r  VuSw  “  '  titles’  pages,  from  which  it 

based  Olive  is  a  ven-  ^  1  ^35  indexed  400,000  arti- 

ture-capital-backed  cles,  most  from  1922  to 

software  developer,  1944,  some  through  1985. 

.  —  I  Though  both  firms  had 

Itheir  first  Nexpo  booths 
last  month  in  New 
Orleans,  it  was  neither’s 
first  crack  at  newspaj)ers. 
Olive’s  founder  went  to 
the  same  show  in  the 
mid-1990s  under  anoth¬ 
er  firm.  Iota,  as  a  guest 


technology,  Olive  aims  to  enable  publishers 
to  “leverage  printed-edition  assets”  without 
relying  on  an  Internet  production  staff, 
“allowing  them  to  make  money  online  for 
the  first  time”  —  and  from  only  a  fraction 
of  their  Web  sites’  total  number  of  visitors, 

said  Marketing  and  _ _ 

Sales  Vice  President 

Alon  Men.  iMinffllliniiWiJIlU 

Whereas  Denver- 
based  Olive  is  a  ven-  **** 

ture-capital-backed 
software  developer, 
family-controlled 
Lambrakis  is  a  multi- 
pie-media  company 
that  erew  out  of  news- 


that  grew  out  of  news-  1  ""sSS 

paper  publishing  in 
1920s  Athens.  Publicly 
traded  since  1998,  the 


company  also  finan¬ 
cially  backs  new-tech- 
nology  startups.  Also, 
three  years  of  in-house 
development  have  con¬ 
centrated  on  archiving, 
and  it  seems  more  re¬ 
strained  in  outlook.  “It’s 
probably  not  the  right 
time  yet,”  said  Nicholas 
Gouraros,  digital  tech- 
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er  firm.  Iota,  as  a  guest 
in  the  booth  of  Hyphen. 
After  those  Greek- 

l  named  firms  respec- 
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After  those  Greek- 
named  firms  respec- 
I  tively  left  the  market 
1  and  went  out  of 
business,  real  Greek 
geeks  began  working 

Searching  for  Churchill  in 
1  an  old  Lambrakis  edition 


■ _ 


from  scratch”  along  similar  lines.  In  May, 
Lambrakis  took  e-preserve  newspapers  to 
the  Newstec  show  in  Brighton,  England. 

From  scanned  paper  copies  or  their 
microfilms,  the  companies  make  brows- 
able,  readable,  and  searchable  digital  files 
that  preserve  the  look  of  the  original  pages. 

Not  only  may  stories,  art,  and  ads  be  viewed 
as  they  first  appeared  on  a  page,  but  the 
on-screen  image  of  that  page  may  be  used 
to  conduct  a  search,  read  a  story  that  jumps 
to  another  page,  or  navigate  an  edition. 

Pages  are  identified,  scanned,  and  input 
into  the  systems  through  software  that  rec¬ 
ognizes  such  things  as  headlines  and  by¬ 
lines  to  distinguish  and  digitally  clip  out 
stories  and  other  page  components. 

Olive  offers  two  products  that  share  core 
technology.  Its  ActivePaper  Deiily  recog¬ 
nizes  and  stores,  in  extensible  markup  lan¬ 
guage  (XML),  all  structural  components  on 
a  page  made  up  for  print,  with  further  tags 
applied  to  preserve  every  possible  element. 

“It’s  like  having  a  PostScript  in  XML,”  said 
Men,  so  that  a  paper  can  post  its  “printed 
edition  online  in  its  original  format.”  Olive 
says  its  SmartScroll  technology  efficiently 
displays  news  pages  on  15-inch  monitors. 

Readers  would  be  able  to  view  the 
on-screen  newspaper  pages  wherever  they 
have  access  to  a  Web  browser.  For  each 
subscriber  choosing  delivery  to  a  digital 
doorstep,  a  publisher  dispenses  with  almost 
all  post-pagination  costs  of  producing, 
packaging,  and  distributing  a  copy  and  can 
still  include  the  subscription  in  total  paid 
circulation.  It  also  may  represent  added 
value  for  existing  paper-and-ink  sub¬ 
scribers  and  for  advertisers,  said  Men. 

Subscribers’  “papers”  arrive  fast  and  al¬ 
ways  dry  —  ready  to  be  printed  as  needed. 

A  ticker  atop  the  page  can  carry'  breaking 
news  at  any  time.  What’s  more,  subscribers 
need  not  dow'nload  an  entire  edition.  From 
an  image  of  each  page,  readers  may  preview 
stories  before  choosing  what  to  download. 

The  software  recognizes  jumps  —  readers 
simply  click  on  the  “continued”  notes.  Read¬ 
ers  also  may  switch  to  “fast-view,”  in  which 
the  entire  story  appears  in  straight  text. 

Men  said  ActivePaper  Daily  is  devised  to 
value  editors’  work.  Even  when  users 
personalize  papers  by  setting  up  subject- 
based  profiles  (company,  country,  team, 
etc.)  that  highlight  relevant  editorial  and 
advertising  content,  they  may  always  read 
an  entire  edition.  Clicking  on  a  keyword 
within  a  highlighted  item  moves  to  the  next 
highlighted  item.  A  “see  also”  feature,  said 
Men,  “links  the  article  to  other  articles  or  to 
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external  sites”  selected  by  an  editor.  The 
original  story  can  be  “frozen”  while  check¬ 
ing  link.*;.  Because  a  word  search  (which 
may  be  restricted  to  stories  or  ads)  occurs 
on  the  original  page  image,  it  relies  on 
bitmap  inde.xing  of  word-pattern  images. 

Copyright  management  built  into  Active- 
Paper  Daih'  and  a  second  product,  Active- 
Paper  Archive,  for  material  (from  wire 
services,  free-lancers)  permitted  on  paper 
but  not  on  screen  automatically  blurs 
unlicensed  material  on  a  page  view, 
locks  it  from  access  or  searches,  and 
notifies  users  that  it  is  protected.  The 
rules-based  process  relies  on  intelli¬ 
gent  recognition  of  bylines  and  pho¬ 
to  credits.  Longer  term,  according 
to  Men,  because  ActivePaper  can 
measure  access  by  article  or  picture, 
should  publishers  and  contributors 
create  clearinghouse  arrangements, 
his  product  could  be  used  to  pay 
copyright  holders  by  frequency  of 
access  to,  revenues  generated  from, 
and/or  size  and  position  of  articles. 

Used  by  the  British  Library’  and  in  tests 
at  new’spapers,  ActivePaper  Archive  brings 
together  in  electronic  form  microfilm, 
clippings,  entire  saved  paper  editions,  and 
recent  digital  page  files.  By  affording 
control  of  components  of  digital  page  files 
—  from  live  editions  or  from  scans  of 
archived  paper  or  film  —  the  segmentation 
softw'are  takes  over  the  job  of  a  librarian 
yvith  a  pair  of  scissors.  Unlike  a  clip  file, 
however,  users  may  .see  any  story  from  a 


search  as  it  appeared  on  a  page,  and  may 
e.xplore  other  material  in  the  same  edition. 

When  a  search  returns  a  list  of  items 
(stories,  columns,  captions,  ads,  etc.), 
clicking  on  an  item  brings  up  a  page  image, 
yvith  the  item  outlined  and  search  terms 
highlighted.  Clicking  on  the  outlined  item 
brings  it  to  the  screen  in  a  readable  size  (as 
it  originally  appeared,  unless  “fast-vieyv”  is 
selected).  Other  items  from  the  same  page 
or  other  pages  in  the  same  edition  can  be 


similarly  examined.  Only  yvhen  a  compo¬ 
nent  on  a  page  is  clicked  is  a  readable  file 
downloaded.  The  software  contains  links 
betw'een  pages  of  the  same  edition  and  be- 
tyveen  a  page’s  image  and  its  content  files. 

Although  verbal  content  of  page  images 
scanned  from  newsprint  or  microfilm  is 
e.xtracted  by  optical-character-recognition 
software,  OCR  is  not  100%  accurate.lt  gets 
worse,  said  Men,  yvhen  applied  to  news¬ 
papers’  multiple  typefaces  and  type  sizes  for 


everything  from  headlines  to  agate  statistics 
to  body  copy  set  in  small  type  with  tight 
leading.  Olive’s  software  makes  these 
distinctions  in  segmenting  components, 
and  it  can  distinguish  scratches  on  micro¬ 
film.  OCR  handles  searches  yvith  help  from 
Olive’s  Adaptive  Probability  softyvare,  said 
Men,  to  “apply  fuzzy'  logic  only ...  yvhere 
there’s  a  high  probability'  of  a  mistake.” 

Using  OCR  only  for  searching  limits 
the  errors  it  can  cause.  A  u.ser  reads  words 
as  they  appear  on  original  images,  so 
the  mind,  said  Men,  does  a  better  job 
of  compensating  for  print  defects  and 
aging  paper. 

Olive,  too,  digitizes  paper  or  film.  It 
runs  sample  customer  microfilm  reels 
to  calibrate  its  scanners,  enabling  them 
to  run  as  fast  as  possible  yy'ithout  sacri¬ 
ficing  accuracy.  Scanning  original  pa¬ 
per  copies,  said  Men,  takes  longer  and 
costs  more.  Olive  also  yyill  accept  in- 
house  and  third-party'  volume  scans. 

The  company  has  licensed  its  tech¬ 
nology'  to  the  Online  Computer  Library’ 
Center,  Dublin,  Ohio,  which  yy'ill  market  its 
50,000  libraries’  neyvspaper  collections. 
Recognition  and  control  of  indiy'idual 
stories,  he  said,  is  yvhat  w'ill  allow  the  sale 
of  collections  by  subject  matter. 

Because  each  job  presents  its  oyvn  chal¬ 
lenges,  Lambrakis  also  first  processes  sam¬ 
ple  customer  data  or  scans,  yvhich  it  returns 
for  approval.  Gouraros  said  it  refined  its 
techniques  by  try’ing  them  out  and  making 
mistakes  on  its  oyvn  publications  first. 
Lambrakis’  softyvare  also  uses  segmentation 
of  page  components,  and  it,  too,  limits  dis¬ 
play  according  to  copj'right  constraint.  But 
one  yveek  before  the  U.S.  Supreme  Court 
ruled  on  the  Tasini  case  (E^P,  July  2,  p.  5), 
Gouraros  said,  “After  five  or  10  years,  I 
don’t  think  well  have  a  copyright  problem.” 

E-preserve  automatically  fills  a  column 
of  metadata  fields,  yvhich  can  be  changed 
and  added  to  manually.  Its  archiving,  said 
Gouraros,  provides  “quality-control  tools 
for  all  procedures.”  Page  scans  saved  in 
tagged  image  file  format  (TIFF)  are  con¬ 
verted  to  portable  document  format  (PDF), 
in  which  outlined  stories  called  up  from 
search-result  lists  can  be  viewed  on  the 
browser  screen  using  the  magnifier  tool. 

“The  next  step  is  ...  automatic  extraction 
of  drayvings,  tables,  and  adverts,”  said  Gour¬ 
aros,  adding  that  work  also  is  under  way  on 
Web  page  archiving  and  on  authentication 
that  aims  to  ensure  there  is  no  alteration 
from  the  first  scanned  image,  giving 
researchers  the  same  confidence  they  have 
using  bound  volumes  of  original  pages.  (1 
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Mcw  Wdy  u 

protect  the 
quarterbaci' 


erogenous 

zone  defense?  IHHH 

iNVESco  Funds  Group,  which  bought  the  naming 
rights  to  the  new  Denver  Broncos  football  stadi¬ 
um,  last  week  backed  off  a  threat  to  sue  The 
Denver  Post  and  an  outspoken  sports  columnist. 
The  trouble  started  when  Woody  Paige  wrote  a 
column  in  early  July  revealing  that  an  unnamed 
Invesco  executive  had  told  him  that  the  new 
Invesco  Field  was  widely  called  “The  Diaphragm" 
by  his  colleagues  at  the  company  because  they 
think  it  resembles  a  giant  birth-control  device. 

Invesco  Chairman  and  CEO  Mark  Williamson 
threatened  to  sue  the  Post,  while 
denying  the  diaphragm  remark  was 
made  by  an  Invesco  executive. 

But  Williamson  later  dropped  the 
lawsuit  threat  after  conceding  that 
an  Invesco  employee  “did  have  a 
social  conversation  with  Mr.  Paige 
that  subsequently  formed  the  basis 
for  the  column.”  Paige  closed  his 
column  with  this  observation: 

“Thank  goodness  the  stadium  isn't 
taller  and  skinnier.  Imagine  what 
some  Invesco  executive  would  have 
called  it.”  —  Joel  Davis 


Photo  of  the  week 
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MIKE  DE  SISTI 
THE  POST¬ 
CRESCENT, 
APPLETON,  WIS. 


Fireworks,  a 
child,  and  a 
big  automo¬ 
bile  —  what  could 
be  more  American 
on  Independence 
Day?  Here  Tanner 
Martin,  8,  sits  on 
top  of  his  mothers 
car  at  Riverside  Park 
in  New  London, 

Wis.  De  Sisti  told  us 
he  simply  placed  his 
camera,  with  a  20 
mm  lens,  on  the  car, 
lit  by  a  street  light, 
set  it  to  aperture 
priority  (f2.8),  and 
waited  for  the  sky  to 
go  ballistic. 

—  Greg  Mitchell 


Two  shots  and  a  chaser 

So  WHO  WAS  THAT  SITTING  WITH  ThE 
Seattle  Times  Chairman,  CEO,  and 
Publisher  Frank  A.  Blethen  at  last 
week’s  major  league  All-Star  game 
in  Seattle?  None  other  than  Hall 
of  Fame  pitcher  Jim  Palmer,  a  high- 
school  classmate  of  Blethen's. ... 
Sanders  Lament,  ombudsman  for 
The  Sacramento  (Calif.)  See,  recent¬ 
ly  conducted  a  five-year  electronic 
file  search  of  cliches  that  have  been 
printed  too  often  in  his  paper,  and 
the  winner  (or  loser)  was  “bottom 
line,”  with  2,638  appearances  — 
more  than  once  a  day. ...  A  New 
York  Post  story  on  the  arrest  of  The 
Sopranos’  actor  Robert  Her  had 
12  bylines  —  for  a  672-word  story. 


'^When  told  of  the  /Xhstingy  Gannett  Chairman 
Dong  McCorkindale  had  only  one  word:  BidIC 

-  BARBARA  A.  HENRY,  PUBLISHER,  “INDIANAPOLIS  STAR,” 
ON  WEB  REPORT  OF  SALE  OF  HER  PAPER  TO  TRIBUNE  CO. 


THE  BEST  —  AND  REST  —  OF  THE  PRESS 


-  30  - 


Ethics  Comer 


Media  coverage  of  the  New  York  City  Hall  'Reign  of  Rudy’  scored 
only  after  the  press  changed  the  game  from  softball  to  hardball 


Mayor  Rudolph  W.  Giuliani  was  king  of  New 
York  City.  He  threatened  museums  whose  ex¬ 
hibits  offended  him.  His  police  officers  harassed 
reporters  trying  to  cover  accidents,  crime  scenes, 
or  street  demonstrations,  and  they  refused  to  let 
his  political  opponents  hold  news  conferences  on  the  City  Hall  steps. 
His  administrators  were  so  afraid  of  incurring  his  wrath  that  they 
refused  to  provide  the  most  basic  information  to  the  press  without 


a  Freedom  of  Information  Act  letter. 

From  Giuliani’s  first  days  in  office, 
reporters  were  intimidated  by  him.  They 
acted  like  the  one-time  federal  prosecutor 
would  send  them  to  solitary 
confinement  if  they  dared  to 
investigate  him. 

Giuliani  abused  reporters  at 
his  daily  press  conferences, 
shouting  down  legitimate 
questions,  and  gave  the 
impression  that  he  could  fire 
them  or  have  them  transferred 
if  they  didn’t  behave. 

There  was  some  evidence  to 
support  that.  Giuliani  had  excel¬ 
lent  relationships  with  Mortimer  B.  Zuck- 
erman,  co-publisher  of  the  New  York  Daily 
News,  and  Rupert  Murdoch,  co-chairman 
of  the  New  York  Post,  and  he  rarely  ran  into 
problems  with  The  New  York  Times. 

Giuliani  got  away  with  his  boorish,  anti- 
civil-libertarian  behavior  because  most  of 
the  city  admired  him.  He  had  cleaned  the 
streets  of  idle  humanity.  Crime  statistics 
crashed.  The  tourists  came  back.  So  did  the 
Bronx,  home  of  the  Yankees. 

But  he  made  a  couple  of  mistakes. 

He  forgot  New  York  mayors  have  to  leave 
office  after  two  four-year  terms 
and  thought  the  press  would  give  him  a 


free  ride  after  he  was  diagnosed  with 
prostate  cancer. 

Despite  several  police  attacks  on 
unarmed  men  the  press  could  not  ignore, 
Giuliani  might  have  been  able 
to  slip  off  into  the  political 
sunset  if  he  had  not  turned  his 
personal  life  into  a  Lifetime  TV 
movie  special. 

He  made  sure  he  would  leave 
behind  a  Clintonlike  legacy 
when  he  announced  to  a  glut 
of  TV  cameras  that  he  was 
divorcing  his  wife  before  telling 
her  about  it,  all  the  while 
flaunting  his  girlfnend,  Judith 
Nathan,  as  the  major  caregiver  in  his  life.  To 
make  matters  worse,  he  said  his  affair  with 
Nathan  didn’t  really  count  because  his  can¬ 
cer  treatment  had  made  him  impotent. 

Suddenly  he  lost  the  sympathy  vote.  He 
seemed  politically  vulnerable.  Then  when 
the  lame  duck  quacked  at  the  docile  dogs  of 
the  press,  they  barked  back  at  him.  He  was 
no  longer  Rudy  the  Terrible. 

“He  used  to  rule  by  fear,”  said  Robert  Pol- 
ner.  City  Hall  bureau  chief  for  Newsday,  the 
Melville,  N.Y.-based  newspaper.  “He  used  to 
use  the  media  against  his  enemies.  Now  he 
is  viewed  as  expendable.  That’s  why  he  is 
getting  beat  up  so  badly.” 


I  All  because  he  just  would  not  shut  up. 

!  The  Post  drove  the  mayor  wild  by 

intimating  he  was  involved  in  liaisons 
with  Nathan  at  a  hotel.  Giuli2mi  responded 
by  threatening  to  sue,  but  had  second 
thoughts  about  that. 

j  Then  the  Daily  News  reported  he  was 
staying  in  an  apartment  that  belonged  to 
a  Queens  businessman  who  had  raised 
j  hundreds  of  thousands  of  dollars  for  his 
I  political  campaigns. 

He  exploded  when  the  press  pack 
!  asked  him  at  least  three  separate  times  if 
he  had  cleared  his  sleepovers  with  the  city’s 
Conflicts  of  Interest  Board.  “Don’t  be  a 
jerk,”  he  railed  at  one  reporter.  “Sometimes 
you  guys  are  really  insulting.” 

So  they  were.  But  they  should  have  been 
i  asking  questions  like  that  about  his  political 
j  life  before  his  power  was  muted  by  term 
j  limits,  cancer,  and  one  of  the  messiest 
I  divorces  anyone  had  ever  seen. 

I  When  the  mayor  insisted  in  a  court 
hearing  that  his  girlfnend  be  allowed  to 
'  visit  his  two  children  at  Gracie  Mansion, 
the  mayoral  residence  his  wife  still  called 
home,  it  seemed  too  sleazy  to  be  true. 

“I  felt  like  I  died  and  went  to  tabloid 
heaven,”  said  Linda  Stasi,  a  columnist  for 
the  Post.  “We  had  stopped  writing  about 
Rudy  and  Judy  and  Donna.  But  he  was  beg¬ 
ging  for  it.  I  mean,  his  lawyer  called  Donna 
‘a  howling  pig’  on  Mother’s  Day.” 

Now  the  press,  concentrating  on 
Giuliani’s  successor,  is  publishing  every 
morsel  about  the  mayor’s  personal  life. 

“In  my  lifetime,  I  have  never  seen 
anything  like  this,”  said  Edward  Kosner,  ed¬ 
itor  in  chief  of  the  Daily  News,  who  has 
scrutinized  New  York  politics  since  the 
mid-1950s.  “It’s  an  extraordinary  spectacle. 
There  is  no  soul-searching  going  on.  If  it 
weren’t  all  out  there,  and  we  were  ferreting 
out  details,  then  perhaps  we  would  be 
looking  into  a  mirror.” 

Even  The  New  York  Times  succumbed  to 
the  soap  opera.  Elisabeth  Bumiller  penned 
a  front-page  story  on  Giuliani’s  dueling 
political  and  p)ersonal  lives,  even  though 
she  didn’t  like  it  very  much.  “So  much  of 
this  is  distasteful,”  she  said. 

But  no  more  distasteful  th2m  a  room  of 
City  Hall  reporters  sitting  on  their  comput¬ 
ers  for  eight  years  because  they  were  afraid 
that  the  mayor  might  yell  at  them  or  call 
their  editors  to  complain  about  them.  (1 
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If  we  aren’t  going  to  be 
the  i'.novators,  who  will? 


!n  1908  Henry  Ford  revolutionized 
transportation  with  his  Model  T.  At  DGM,  we 
set  the  single  width  industry  standards  for 
technology. 


Henry  Ford  changed 
the  way  rubber  hit  the  road 


Now  it’s  time  for  DGM  to  raise  the  bar  again 
with  the  DGM  440.  40,000  impressions  per 
hour,  shaftless  drive,  three  air  cylinder  acuated 
form  rollers,  three  oscillating  rollers, 
improved  ink  train  for  optimal  ink  distribution, 
oil  lubricated  drive  and  operator  side-plus  so 
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press  in  a  class  all  by  itself. 


DGM  changes  the  way 

ink  hits  the  paper. 
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